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Advertising and integrated brand promotion - 7th ed./ O'Guinn, Thomas Clayton | Allen, Chris 

T | Semenik, Richard J | Scheinbaum, Angeline Close -  New Delhi: Cengage,  2019 

Call No.- 659.1 O'GU 

 

 This book brings a solid understanding of advertising strategy to life with more 

dynamic visuals and graphic examples than ever before. Today's most 

contemporary ads and exhibits help provide the innovative, integrated learning 

experience your students need for advertising results and business success. A 

leader for its emphasis on integrated brand promotion, this edition combines a 

compelling presentation of the fundamentals of advertising with invigorating 

coverage of contemporary topics and the latest advertising trends. In-depth coverage of social 

media, new coverage of design thinking, an emphasis on globalization and more cutting-edge 

coverage exemplifies advertising's latest developments in today's digital society. 

 

 

Analysis of investments and management of portfolios - 10th ed./ Reilly, Frank K | Brown, Keith C. 

- New Delhi: Cengage, 2016 

Call No.- 332.6 REI 
 

This book combines solid theory with practical application in order to help 

students learn how to manage their money so that they can maximize their 

earning potential. Filled with real-world illustrations and hands-on applications, 

this text takes a rigorous, empirical approach to teaching students about topics 

such as investment instruments, capital markets, behavioral finance, hedge 

funds, and international investing. It also emphasizes how investment practice 

and theory are influenced by globalization. In addition, this tenth edition includes new coverage of 

relevant topics such as the impact of the 2008 financial market crisis, changes in rating agencies and 

government agencies such as Fannie Mae and Freddie Mac, global assets risk-adjusted performance 

and intercorrelations, and more. 

 

 

B2B marketing: a South Asian perspective - 11th ed./ Hutt, Micheal D | Sharma, Dheeraj | Speh, 

Thomas W.. - New Delhi: Cengage, 2019 

Call No.- 658.8 HUT 
 

Marketing to businesses is fundamentally different from marketing to individual 

consumers. Business to business (B2B) marketing usually involves a much longer 

and multifaceted sales cycle. Additionally, decision makers are usually highly 

involved as the stakes are high. Understanding the B2B process is vital for the 

success of businesses as there is increasing burden on managers to provide 

concrete results. Thus, decision making in the B2B context may be understood as 

individual psychology, small group psychology, or a large group psychology. Consequently, it is 

important to use apposite strategies to engage B2B customers. This book offers a comprehensive 

learning of various facets of B2B marketing.  
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Basics of personal financial planning/ Mishra, K C | Doss, Steward. - New Delhi: Cengage, 2015 

Call No.- 332.024 MIS 
 

This book outlines personal financial planning process for both users and 

intermediary advisors. Human life is a process of continuous change. Therefore, a 

personal financial planner is required who helps people to deal with various 

personal financial issues. The book deals with all major areas such as cash flow 

management, education planning, retirement planning, investment planning, risk 

management and insurance planning, tax planning, estate planning, and business 

succession planning in the domain of personal finance planning. 

Business laws/ Jagota, Rajni.. - New Delhi: Cengage, 2019 

Call No.- 346.07 JAG 
 

The book aims to acquaint the readers with some key business legislations that 

govern business activities so as to facilitate them to take decisions in their working 

or professional lives that do not fail the test of the law of land. The book has been 

written from an Indian perspective to elaborate on the core concepts of business 

laws in a logical, concise, and yet illustrative manner. 

 

Business research methods : a South Asian perspective - 8th ed./ Zikmund, William G | Babin, 

Barry J | Carr, Jon C | Adhikari, Atanu | Griffin, Mitch- New Delhi: Cengage, 2019 

Call No.- 001.42 ZIK 

 

This book provides opportunities to learn about research methods (both 

qualitative and quantitative) and to apply them in the real business context 

through class-room discussions and exercises. Designed as a guide to students, 

researchers, and individuals carrying out business projects, this book explains how 

to formulate research questions, design a research plan, develop a survey 

questionnaire, and solve critical issues of sampling and data collection including 

detailed illustrations of statistical data analyses, interpretation of output, inference, and report 

writing. 

 

Consumer behavior : a South Asian perspective/Babin, Barry J, Harris, Eric G and Mohan, 

Ashutosh.- New Delhi: Cengage, 2016 

Call No.- 658.8342 BAB 
 

This book takes into account and integrates the inputs from discipline-specific 

focus groups, conversations, and surveys; and presents the content in a visually-

engaging page layout, keeping intact the high-quality content instructors need. It 

adopts a persuasive visual medium and offers a balanced approach, 

demonstrating how to use consumer behavior information gathered through 

different research tools to make strategic marketing decisions. The book aims at 

enjoyable reading and easy attention using comprehensive pedagogical features. 
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Consumer behavior/ Mukherjee, Srabanti.- New Delhi: Cengage, 2019 

Call No.- 658.8342 MUK 
 

This book provides a thorough analytical insight into various facets of consumer 

behaviour with special reference to India and pan Asia. The book focuses on the 

phenomenal changes in the behavioural dimensions of the 21st century 

consumers and their implications to the contemporary business world. The 

purview of the book ranges from identification of needs to complex decision-

making processes of both B2C and B2B markets. Within its sphere the book 

encompasses various internal and external influencing parameters of the consumer decision-making 

process and consumer choice heuristics. The book incorporates close-to-real-life opening vignettes 

and closing cases as well as several exhibits to illustrate the concepts and theories that form the 

basis of multifarious dimensions of consumer behaviour. 

Cost accounting principles - 9th ed./ Raiborn, Cecily A and Kinney, Micheal R.  - New Delhi: 

Cengage, 2017 

Call No.- 657.42 RAI 
 

This book provides in-depth coverage of current cost management concepts and 

procedures in a straightforward and reader-friendly framework. The clean, 

concise presentation of materials and the updated illustrations reinforce and 

clarify the topics that readers traditionally struggle with most. In addition, real-

world examples and ethical coverage are woven into the text so readers 

immediately see the relevance of the cost accountant's role in managerial 

decisions and learn to go beyond the numbers and think critically. 

Financial institutions and markets - 10th ed./ Madura, Jeff- New Delhi: Cengage, 2018 

Call No.- 332 MAD 
 

This book emphasizes securities traded by financial institutions and the scope of 

participation of those financial institutions within each market. This edition also 

focuses on the management, performance, and regulatory aspects of financial 

institutions and explores the functions of the Federal Reserve System, the major 

debt and equity security markets, and derivative security market. This edition 

places significant emphasis on current financial reform as updates throughout 

reflect the most recent financial changes, developments and trends in today's financial industry. 

Digital marketing : from fundamentals to future/ Swaminathan, T.N | Kumar, Karthik.- New Delhi: 

Cengage, 2019 

Call No.- 658.872 SWA 
  

This book presents an interesting way of teaching the students / readers by 

opening each section with a case study. Unlike other Digital Marketing books, this 

book also shows you how to use or implement what you read in the real world of 

digital marketing. The book will allow the readers to connect the dots on what 

they would have missed or could have done better with their own digital 

marketing plans. While most books throw a lot of digital marketing jargons, this 

book actually uses multiple cases even from the 70s, 80s and 90s and how the same can be used in 

the digital and connected world.      
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Financial management : a step by step approach - 2nd ed./ Parasuraman, N R.- New Delhi: 

Cengage, 2019 

Call No.- 658.15 PAR 

This book seeks to teach complex concepts in Finance through a simple step-by-

step approach.  The book ensures exposure to Excel formulae and their use in 

financial applications. In order to add the real-life flavour, the book contains a 

number of quotes and musings by eminent corporate leaders and personalities on 

various aspects of management. Each chapter starts with a real-life case of a 

company and its key figures. 

Financial statement analysis - 13th ed./ Gibson, Charles H. .- New Delhi: Cengage, 2019 

Call No.-  657.3 GIB 

 

This text emphasizes the analysis and interpretation of the end result of financial 

reporting financial statements. The author focuses on the language and 

preparation of financial statements throughout. Students analyze real financial 

reports, 10Ks, proxy statements, other exhibits, and cases drawn from actual 

companies. Nike, used as a continuing focus company throughout the text, 

provides the opportunity for students to become familiar with a single 

organization and better understand the meaning of its statements within a competitive context. 

Fundamentals of financial management - 13th ed./ Brigham, Eugene F | Houston, Joel F. .- New 

Delhi: Cengage, 2019 

Call No.-  658.15 BRI 

 

This book provides students with a focused understanding of today's corporate 

finance and financial management. It offers a unique balance of clear concepts, 

contemporary theory, and practical applications in order to help students 

understand the concepts and reasons behind corporate budgeting, financing, 

working capital decision making, forecasting, valuation, and Time Value of Money 

(TVM). The thirteenth edition has been updated to include discussions of several 

major events such as the BP oil spill, the European debt crisis, and the ongoing weakness in the 

economy and financial markets. 

Green marketing management/ Dahlstrom, Robert.- New Delhi: Cengage, 2019 

Call No.-  658.802 DAH  

 

This book helps readers make informed decisions about choices that influence the 

environment. This book studies the complexity of many green strategies, from the 

decision to use an environmentally-friendly approach to the supply chain and 

product creation environmental implications. It is packed with examples and 

definitions to raise curiosity and critical thinking while addressing the evolution of 

marketing and thoroughly studying the conditions for potential consumers to act 

in an ecologically responsible manner. 
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International financial management - 12th ed./ Madura, Jeff.- New Delhi: Cengage, 2019 

Call No.-  658.1599 MAD 

 

This book builds on the fundamental principles of corporate finance to provide the 

timely information and contemporary insights your students need to prosper in 

today's global business environment. Well-known for its inviting reader-friendly 

style and clear explanations, this book introduces international finance with a focus 

on the important role of modern multinational corporations in global commerce. 

The book discusses a wide range of managerial topics using a strong corporate 

perspective and updates throughout the text emphasize the most recent financial changes and 

industry trends to prepare your students for contemporary practice. This edition also highlights 

financial reform and its impact on international finance today with "Financial Reform" margin call-

outs. 

Internet marketing : integrating online and offline strategies - 3rd ed./ Roberts, Mary Lou | Zahay, 

Debra.- New Delhi: Cengage, 2019 

Call No.-  658.872 ROB 

 

This book provides comprehensive coverage of the rapidly changing field of 

Internet marketing that is timely and relevant. It relies on extant marketing theory 

where appropriate and introduces many conceptual frameworks to structure 

student understanding of Internet marketing issues. Above all, it works on the 

premise that the Internet--whether used as a medium of communication or as a 

channel of distribution--is only one component of the contemporary marketer's 

arsenal. The key issue facing marketers today is how to best integrate this powerful new component, 

continuing developments in Internet marketing into their strategies and media plans. 

Introduction to financial accounting - 8th ed./ Norton, Curtis L | Porter, Gary A.- New Delhi: 

Cengage, 2018 

Call No.-  657 NOR 
 

This text provides the appropriate blend of academic rigor with step-by-step 

learning models that reach today's students. Instead of an abstract approach to 

accounting, you will journey with students through focus companies and their 

specific financial data and business strategies, imparting students with real-life 

experience and the decisions they may face. This edition includes a Looking 

Ahead feature that includes discussions of the current environment of financial 

reporting, specifically the International Financial Reporting Standards. 

Macro econ: a South Asian perspective - 2nd ed./ Mceachern, William A | Indira, A.- New Delhi: 

Cengage, 2018 

Call No.-  339 MCE 

This book takes into account and integrates the inputs from discipline-specific focus 

groups, conversations, and surveys; and presents the content in a visually-engaging 

page layout, keeping intact the high-quality content instructors need. It adopts a 

persuasive visual medium and offers a balanced approach, demonstrating how to 

use macroeconomics to make business decisions. This book divided into 4 parts and 

provides introduction to economics, Fundamentals of Macroeconomics; Fiscal and 

Monetary Policy and International Macroeconomics. 
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Macroeconomics and policy for managers : an Indian perspective/ Kumar, S N V Siva.- New Delhi: 

Cengage, 2018 

Call No.-  339 KUM 

 

This book aims to introduce Macroeconomics, its purpose and provides simple 

methods to study and comprehend the subject matter. Its focus is to provide an 

Indian perspective on all theoretical topics of Macroeconomics along with data 

analysis. The book will also be useful for research scholars to understand the 

macroeconomic framework. 

 

Management accounting/ Narasimhan, M S.- New Delhi: Cengage, 2019 

Call No.-  658.1511 NAR 

 

This book shows how accounting information is organized and reported internally 

to managers and how managers use accounting information for planning, 

organizing, decision-making and controlling.  The book written, in a non-technical 

simple language, emphasizes the practice side of accounting with numerous 

examples and cases.  Each topic starts with a situational analysis that highlights 

the relevance of the topic.  Examples and cases reflect real-life situation that 

allows managers to easily connect themselves with the situation in their organizations.  The book 

covers product costing, activity-based costing, and cost analysis for decision-making, budgeting and 

variance analysis. The managers use detailed cost data extensively, and the chapters on product 

costing and activity-based costing explain how cost data is compiled in different types of industries 

with comprehensive illustration.  Managers are required to take decision under various situations 

and the chapter on cost analysis for decision-making shows several decision-making areas and how 

managers take decision under these situations. 

Management and cost accounting.- 9th ed./ Drury, Colin .-New Delhi: Cengage, 2019 

Call No.-  657 DRU 

 

This book covers the theory and practice of management and cost accounting and 

includes extensive assessment questions and illuminating Real World Views. This 

textbook is ideally suited for use on management accounting and cost accounting 

modules taught on undergraduate accounting courses and for students preparing 

for the cost and management accounting examinations of the professional 

accountancy bodies at intermediate or advanced level. It is also appropriate for 

use by postgraduate and higher national diploma students studying cost and 

management accounting for the first time. 

Management information systems - 6th ed./ Oz, Effy.- .-New Delhi: Cengage, 2019 

Call No.-  658.4038 DRU 

With a clear emphasis on the business and management elements of information 

technology, this book continues to be the ideal resource for the scholars in the 

field. Updated to include the latest information technologies, practices, and 

trends, this book uses more real-world examples and case studies than ever 

before, providing skills and knowledge that are easily transferable to the business 
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world. From overviews of the information age to online business and business intelligence, readers 

will gain a sound balance of the technical and business elements of information technology. 

Managerial accounting : a South Asian perspective - 2nd ed./ Sawyers, Roby | Jackson, 

Steve | Jenkins, Grey | Arora, Ravinder Kumar.-New Delhi: Cengage, 2019 

Call No.-  658.1511 SAW 

 

This textbook shows students how business transactions, which are the result of 

business decisions, are recorded in a way to show their effects on the financial 

statements. Built on historically strong pedagogy, this edition demonstrates 

strengthened transaction analysis and its link to the accounting cycle. The authors 

deliver interactive pedagogy by illustrating accounting principles and real-world 

examples to encourage critical thinking. 

Managerial economics/ Paul, Justin | Kaushal, Leena | Sebastian, V J.- New Delhi: Cengage, 2013 

Call No.-  330 PAU 

 

This book has been written in accordance with the present syllabi prescribed for 

the managerial economics course catering to the students of business 

administration, commerce, and economics. The distinctive feature of this book 

include conceptual rigour with minimal mathematical complexity, assimilation of 

global business issues and practices, prominence of information in business 

decisions, and focus on application to business decision making. The topics 

covered in this book are powerful tools that can be used to make students and future managers 

more effective and their careers more satisfying. 

Marketing : planning and strategy - 8th ed./ Jain, Subhash C | Haley, George T.- New Delhi: 

Cengage, 2016 

Call No.-   658.8 JAI 

 

This book focuses on building the strategic skills necessary to compete in the 

global economy by using a variety of analytical frameworks to understand how 

companies formulate strategy, make strategic decisions, and how they implement 

strategy. This text focuses on marketing strategy from the viewpoint of the 

business unit and clearly distinguishes marketing strategy from marketing 

management. 

 

Marketing channels : a management view - 8th ed./ Rosenbloom, Bert.- New Delhi: Cengage, 2019 

Call No.-   658.87 ROS 

 

 This book provides a management focus and managerial framework to the field 

of marketing channels. Theory, research, and practice are covered thoroughly 

and blended into a discussion that stresses decision making implications. This 

new edition reflects global, socio-cultural, environmental, and technological 

changes that have taken place within the industry. 
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Marketing management : a casebook/ Pradhan, Debasis.- New Delhi: Cengage, 2017 

Call No.-   658.8 PRA 

 

This book is a comprehensive collection of 16 cases aimed at helping students 

understand the complex issues that marketing professionals deal with on a regular 

basis. These cases will help students apply conceptual, strategic thinking to issues in 

marketing management, as well as provide them with more practical operational 

ideas and methods. The cases are Asia-centric, taken from small and large 

corporations, and include household names such as Reliance Fresh Stores, Burnol, 

Burger King, and Cafe Coffee Day.  

Marketing management/ Dawn Iacobucci.- New Delhi: Cengage, 2017 

Call No.-   658.8 DAW 

 

This book provides the material that first-year MBA students need to gain a 

mastery of core concepts in marketing management. Paired with cases, group 

work, and/or simulations, instructors have the ability to create a dynamic and 

engaging course. It reflects the dynamic environment facing today's marketers, 

helping them understand how an increasingly competitive global marketplace and 

the changes in technology affect the marketing decisions that managers must 

make. 

Marketing Research : a South Asian perspective/ Brown, Tom J | Suter, Tracy A | Adhikari, Atanu. -

New Delhi: Cengage, 2018 

Call No.-   658.83 BRO 

 

This book provides a framework for the choices and decisions that must be made 

by managers-an important aspect of marketing research-because decisions made 

in one stage of the process have consequences for other stages. Managers and 

marketing researchers need to appreciate the interactions among the parts of the 

research process so they can have confidence in a particular research result. This 

edition provides readers with an overview of the information gathering function 

from the perspective of the researchers who gather the information and the marketing managers 

who use it. 

Marketing strategy : text and cases - 6th ed./ Ferrell, O C | Hartline, Micheal D. - New Delhi: 

Cengage, 2018 

Call No.-   658.8 FER 

The new edition of this highly used text delivers a practical, straightforward 

approach to analyzing, planning, and implementing marketing strategies--helping 

students learn to develop a customer-oriented market strategy and market plan. 

Packed with cutting-edge coverage, current examples, new cases, and 

photographs, the sixth edition delivers a practical, straightforward approach to 

analyzing, planning, and implementing marketing strategies--helping students 

learn to develop a customer-oriented market strategy and market plan. 
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Micro Econ : a South Asian perspective/ McEachern, William A | Kaur, Simrit- New Delhi: Cengage, 

2016 

Call No.-   338.5 MCE 

 

 This book takes into account and integrates the inputs from discipline-specific 

focus groups, conversations, and surveys; and presents the content in a visually-

engaging page layout, keeping intact the high-quality content instructors need. It 

adopts a persuasive visual medium and offers a balanced approach, 

demonstrating how to use microeconomics to make business decisions. The book 

aims at enjoyable reading and easy attention using comprehensive pedagogical 

features. 

MKTG : a south asian perspective/ Lamb, Charles W | Hair, Joseph F | Sharma, Dheeraj | Mcdaniel, 

Carl.- New Delhi: Cengage, 2018 

Call No.-   658.8 LAM 

 

This book takes into account and integrates the inputs from discipline-specific 

focus groups, conversations, and surveys and presents the content in a visually 

engaging page layout, keeping intact the high-quality content instructors need. It 

adopts a persuasive visual medium and offers a balanced approach, 

demonstrating how to use marketing information to make business decisions. The 

book aims at enjoyable reading and easy attention using comprehensive 

pedagogical features. 

Multivariate data analysis - 8th ed./ Hair, Joseph F | Black, William C | Babin, Barry J | Anderson, 

Rolph E.- New Delhi: Cengage, 2018 

Call No.-   519.535 HAI 

 

The eighth edition of this book provides an updated perspective on the analysis of 

all types of data as well as introducing some new perspectives and techniques that 

are foundational in today’s world of analytics. Multivariate Data Analysis serves as 

the perfect companion for graduate and postgraduate students undertaking 

statistical analysis for business degrees, providing an application-oriented 

introduction to multivariate analysis for the non-statistician. By reducing heavy 

statistical research into fundamental concepts, the text explains to students how to understand and 

make use of the results of specific statistical techniques. 

Principles of contemporary marketing - 15th ed./ David L. Kurtz | Louis E. Boone.- New Delhi: 

Cengage, 2013 

Call No.-   658.8 KUR 
 

This book has proven edition-to-edition to be the premier teaching and learning 

solution for the Principles of Marketing course. This bestseller only grows stronger 

with each groundbreaking new edition, building on past milestones with exciting 

new innovations. The all-new edition continues the Boone and Kurtz tradition of 

delivering the most technologically advanced, student-friendly, instructor-

supported text available. 
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Principles of economics - 9th ed./ Melvin, Michael | Boyes, William.- New Delhi: Cengage, 2017 

Call No.-   330 MEL 

 

 'Introduce the latest thinking of today's economists on important microeconomic 

and macroeconomic phenomena while equipping your students with a solid 

global understanding of basic economic principles with Boyes/Melvin's popular 

text. This latest edition's reader-friendly writing style, carefully integrated 

learning features, and emphasis on global economics help to clearly illustrate the 

connections between key economic principles and today's actual business 

practices. This edition's updates, timely revisions and memorable examples ensure you are teaching 

using the latest economic statistics and developments. Revised microeconomics materials emphasize 

the fundamentals and practical application of current events, while new macroeconomics coverage 

highlights the recent financial crisis and its global implications. Your students gain in-depth 

understanding of globalization one of today's most significant business issues and its impact on 

economic growth and poverty. 

PROMO : a South-Asian Perspective/ Thomas C. O’Guinn | Chris T. Allen | Richard J. Semenik | 

Mohua Banerjee.- New Delhi: Cengage, 2017 

Call No.-    658.827 OGU 
 

 This book takes into account and integrates the inputs from discipline-specific 

focus groups, conversations, and surveys; and presents the content in a visually-

engaging page layout, keeping intact the high-quality content instructors need. It 

adopts a persuasive visual medium and emphasizes on the strategies and 

campaigns that organizations undertake to grow their brands. The topics cover 

fact-based updated information pertaining to global and Indian markets to 

familiarize readers with the real-world scenarios. The book aims at enjoyable 

reading and easy attention using comprehensive pedagogical features. 

Retail management/ Nayak, J K | Dash, Prakash C. .- New Delhi: Cengage, 2017 

Call No.-     658.87 NAY 

 

This text is designed to serve as a textbook for a course in retail marketing. The 

aim of the book is to present retailing practices in India covering all aspects of 

undergraduate and postgraduate curricula of commerce and management. The 

book will also be of substantial benefit to doctoral students.  The book covers 

topics related to complete retailing process in India including the new dimensions 

of retailing such as online retailing. The book also provides a wide range of real-life 

examples and illustrations. 

Security Analysis and Portfolio Management/ Shalini Talwar.-New Delhi: Cengage, 2016 

Call No.-  332.6 SHA 

 

Analysis of securities for construction of portfolio is undertaken by portfolio 

managers and investors for generating superior return. The return of a portfolio is 

largely characterized by the risk-return profile of the component securities. Bonds 

and equities are considered to be the two main components of any investment 

portfolio constructed to diversify risk and generate return. Therefore, a deep study 
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of bonds and equities with a view to ascertaining their expected return and volatility is the key 

preoccupation of investors and portfolio managers. This book has been written with the objective of 

elucidating, expounding and illustrating the right tools for security analysis and portfolio 

management in a way that both specialists and generalists are able to understand and apply them 

with ease. 

Social media marketing : a strategic approach/ Barker, Melissa | Barker, Donald I | Bormann, 

Nicholas F | Neher, Krista E.- New Delhi: Cengage, 2019 

Call No.-  658.872 BAR 

 

This book promises to be the seminal textbook in the field with its distinctive 

conceptual foundation and practical approach to developing successful social 

media marketing plans. A proven eight-step social media planning model 

provides students with a cumulative learning experience, showing them how to 

construct social media strategies that achieve desired marketing goals. These 

marketing goals shape the development of tailored social media strategies. 

Special attention is given to the most effective techniques for identifying targeted marketing on the 

social web, with emphasis on the creation of personas that represent the critical online market 

segments for a company. 

Understanding behavioral finance/ Ackert, Lucy F.- New Delhi: Cengage, 2018 

Call No - 332.024 ACK 

 

This book deals for today's behavioral finance elective links finance theory and 

practice to human behavior. The book begins by building upon the established, 

conventional principles of finance before moving into psychological principles of 

behavioral finance, including heuristics and biases, overconfidence, emotion and 

social forces. The book clearly explains what behavioral finance indicates about 

observed market outcomes as well as how psychological biases potentially impact 

the behavior of managers. Readers utilize theory and applications in every chapter with a wide 

variety of end-of-chapter exercises, discussion questions, simulations and experiments that reinforce 

the book's applied approach. 


