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$100 startup: fire your boss, do what you love and work better to live more / Guillebeau, Chris. – 
London: Pan Books, 2015 
Call No- 658.11 GUI               Acc. No.: 2877 
 

This book tells how to lead of life of adventure, meaning and purpose - and earn a good living. 

There are many who've found ways to opt out of traditional employment and create the time 

and income to pursue what they find meaningful. Sometimes, achieving that perfect blend of 

passion and income doesn't depend on shelving what you currently do. You can start small with 

your venture, committing little time or money, and wait to take the real plunge when you're 

sure it's successful. In preparing to write this book, author identified 1,500 individuals who have 

built businesses earning $50,000 or more from a modest investment (in many cases, $100 or 

less), and from that group he's chosen to focus on the 50 most intriguing case studies. In nearly all cases, people 

with no special skills discovered aspects of their personal passions that could be monetized and were able to 

restructure their lives in ways that gave them greater freedom and fulfilment. 
 

25 need-to-know MBA models / Birkinshaw, Julian. | Mark, Ken. – Noida: Pearson, 2019 
Call No- 658 BIR               Acc. No.: 2879 
 

This text provides easy access to the most useful models, tools and concepts that are covered 

on MBA programmes. Whether you are a student about to embark on an MBA or a manager 

who wants to understand the ideas taught, this guide will help you to get ahead. Covering 25 

key models that have been picked from programmes around the world, 25 need-to-know MBA 

models cuts through the jargon to give you the core information on each model: what it is, when 

to use it, how to use it with key practical tips. Want new ways of looking at old problems? Need 

a range of management decision-making tools at your fingertips? 
 

Advanced accounting – 13th ed. / Beams, Floyd A. | Anthony, Joseph H. | Bettinghaus, Bruce | 
Smith, Kenneth A. – Harlow: Pearson, 2018  
Call No- 657 BEA               Acc. No.: 2880 
 

This book is an in-depth guide to accounting that reflects the most up-to-date business 

developments. This comprehensive textbook addresses practical financial reporting problems 

while reflecting recent business developments and changes in accounting standards. It also 

offers a better teaching and learning experience by providing real-world context. Students learn 

how to apply key accounting concepts through studying real-world examples, such as reports 

from popular companies, and up-to-date coverage of businesses. Accounting students and 

accounting practitioners alike will find this text useful in preparing or analysing consolidated 

financial statements, accounting for derivative securities, and governmental and not-for-profit accounting and 

reporting. 
 

Alchemy of Change: managing transition through value-based leadership / Arora, H. N. | Sinha, 
Rajan. - New Delhi: Sage, 2020 
Call No- 658.406 ARO               Acc. No.: 2882 

In this book, the authors explain how the nuances and distinctions of the Indian mindset and 

cultural backdrop can help to keep pace with today’s fast-changing world. Change is inevitable 

and usually painful. Through real case studies and references from diverse literature, the book 

shows that change management cannot be treated as a mechanical exercise because change 

affects and is affected by human emotions, both at an individual and collective level. The text 

shows that value-based institutions, which evolve from the wisdom of the soil, can bring about 

enduring change.  
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Art of currency trading: a professional's guide to the foreign exchange market / Donnelly, Brent. - 
New Jersey: Wiley, 2017 
Call No- 332.45 DON               Acc. No.: 2842 
 

This book is about how to profitably trade currencies in the real world. In this book, author 

shares the specific strategies and tactics he, as a successful trader, has used to profit in the forex 

marketplace. The book helps investors understand and master foreign exchange trading in order 

to achieve sustainable long-term financial success. The book builds in intensity and depth one 

topic at a time, starting with the basics and moving on to intermediate then advanced setups 

and strategies. Whether you are new to currency trading or have years of experience, this text 

provides the information you need to learn to trade like an expert. 

 

Art of leadership – 6th ed. / Manning, George | Curtis, Kent. – New York: McGraw Hill, 2019 
Call No- 658.4092 MAN                 Acc. No.: 3097 
 

This book integrates current knowledge, skill development, and personal insight about 
leadership. The text is based on two ideas. First leadership will take place to the extent where 
the leader cares about the work to be done.  Equally important, the leader must care about 
people and second, leadership is an art that can be developed through mastery of nine key areas 
of success.  It emphasizes the interactive seminar approach to learning. The writing style is 
personal and conversational, with minimal professional jargon. True-life examples are provided 
to clarify the points under consideration.   

 

Art of the pitch: persuasion and presentation skills that win business / Coughter, Peter. - New York: 
Palgrave Macmillan, 2012 
Call No- 658.452 COU               Acc. No.: 2884 
 

This text describes how to develop the perfect pitch to win new business and sell their ideas to 

clients the first time and how to prepare effective presentations. Through an engaging and 

humorous narrative, author of the book presents the tools he designed to help advertising and 

marketing professionals develop persuasive presentations that deliver business. Readers will 

learn how to develop skills to create the perfect presentation. 

 
 

 
Artificial intelligence: the insights you need from Harvard Business Review / Harvard Business 
Review Press. – Boston: Harvard Business Review Press, 2019 
Call No- 006.3 HBR               Acc. No.: 2885 
 

This book talks on today's most essential thinking on AI and explains how to launch the right 
initiatives at your company to capitalize on the opportunity of the machine intelligence 
revolution. Featuring HBR's smartest thinking on fast-moving issues like blockchain, 
cybersecurity, AI, and more each chapter provides the foundational introduction and practical 
case studies an organization needs to compete today and collects the best research, interviews, 
and analysis to get it ready for tomorrow. 
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Automotive global value chain: the rise of mega suppliers / Wong, Wilson Kia Onn. – London: 
Routledge, 2018 
Call No- 338.8876292 WON              Acc. No.: 2867 
 

This book reveals the gradual shift in the balance of power from automakers to their suppliers 
in this era of globalisation. The book examines how suppliers in the global tyres, seats, constant 
velocity joints (hereafter 'CVJs'), braking systems and automotive semiconductor industries have 
evolved into powerful oligopolies through a mix of acquisition and organic growth strategies. It 
also highlights how joint ventures could be strategically deployed as springboards to acquisition, 
as they enable firms to familiarise themselves with their partners’ markets and operations. 
Moreover, the book analyses the disruption stirred by the entry of well-resourced technology 
titans into this industry and their inevitable clash with the traditional incumbents. 

 

Basics of international business / Neelankavil, James P. | Rai, Anoop. - New Delhi: Segment Books, 
2010 
Call No- 338.88 NEE               Acc. No.: 2886 
 

This concise textbook will help in acquiring the skills to function effectively under challenging 

conditions such as economic shifts, political turmoil, and natural disasters. The text incorporates 

coverage of the ongoing turmoil in the world financial markets. It's designed to familiarize 

students with the external environments that affect international businesses, to show them how 

to recognize the processes in identifying potential foreign markets, and to help them understand 

the functional strategies that can be developed to succeed in this highly competitive 

environment. The text focuses on 'must-know' core concepts in international business. 
 

Being the boss: the 3 imperatives for becoming a great leader / Hill, Linda A. | Lineback, Kent. – 
Boston: Harvard Business Review Press, 2019  
Call No- 658.4092 HIL               Acc. No.: 2888 
 

Authors reveal in this text that becoming an effective manager is a painful, difficult journey and 

it requires trial and error, endless effort, and slowly acquired personal insight. Many managers 

never complete the journey and instead just learn how to get by. At worst, they become terrible 

bosses. This book explains how to avoid that fate by mastering three imperatives: (1) Manage 

yourself, (2) Manage your network, and (3) Manage your team. Packed with compelling stories 

and practical advice, this book is an indispensable guide not only for first-time managers but for 

all managers seeking to master the most daunting challenges of leadership.  

 

Best of Sherlock Holmes / Doyle, Arthur Conan. – London: Macmillan Popular Classics, 2016 
Call No- 823.912 DOY                 Acc. No.: 3098 
 

This collection of stories showcases the legendary sleuth of Sherlock Holmes at his very best. In 

these stories, faithfully supported by his chronicler, Dr Watson, Sherlock Holmes pits his wits 

against 'Napoleon of Crime' Professor Moriarty, assists European royalty threatened by disgrace, 

helps to solve the mysterious death of a young woman due to be married, and investigates 

intrigues that have defeated the detectives of Scotland Yard.  
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Big billion startup: the untold Flipkart story / Dalal, Mihir. - New Delhi: Macmillan, 2019 
Call No- 658.11 DAL               Acc. No.: 2889 
 

In this books, the author recounts the astounding story of how the Bansals built Flipkart into a 
multi-billion-dollar powerhouse in the span of a few years and made internet entrepreneurship 
a desirable occupation. But it is also a story of big money, power and hubris, as both business 
and interpersonal complexities weakened the founders’ control over their creation and forced 
them to sell out to a retailer whose dominance they had once dreamt of emulating. Flipkart’s 
auction involved some of the corporate world’s biggest names, from Jeff Bezos, Satya Nadella, 
Sundar Pichai to Masayoshi Son and Doug McMillon, an ironic testimony to the strength of what 
the Bansals had forged. Based on extraordinary research, extensive interviews and deep access 

to key characters in the Flipkart story, this book is the riveting and revealing account of how Sachin and Binny 
Bansal built and sold India’s largest internet company. 

 
Big nine: how the tech titans and their thinking machines could warp humanity / Webb, Amy. - New 
York: Public Affairs, 2019 
Call No- 006.3 WEB               Acc. No.: 2891 
 

This book reveals the pervasive, invisible ways in which the foundations of AI- the people 

working on the system, their motivations, the technology itself-are broken. Within our lifetimes, 

AI will, by design, begin to behave unpredictably, thinking and acting in ways which defy human 

logic. This text explains how big nine corporations- Amazon, Google, Facebook, Tencent, Baidu, 

Alibaba, Microsoft, IBM and Apple- became the new gods of AI and are short-changing our 

futures to reap immediate financial gain. The big nine corporations may be inadvertently 

building and enabling vast arrays of intelligent systems that don't share our motivations, desires, 

or hopes for the future of humanity. Much more than a passionate, human-cantered call-to-arms, this book 

delivers a strategy for changing course, and provides a path for liberating us from algorithmic decision-makers 

and powerful corporations.  

 

Boss life: surviving my own small business / Downs, Paul. - New York: Blue Rider 2015  
Call No- 338.76 DOW                 Acc. No.: 3099 
 

This text is a memoir- about life as a small business owner- complete with honest reflections on 
failures and shortcomings. Author paints an honest portrait of a real business, with a real boss, 
a real set of employees, and the real challenges they face. In this text author writes about hiring 
employees, providing motivation to get the best out of them, and the difficult decisions he’s 
made to let some of them go. He also looks outward, to his dealings with vendors and to 
providing each client with exemplary customer service from first sales pitch to final delivery. 
With honesty and conviction, he tells the true story behind building and sustaining a successful 
company in an ever-evolving economy, often airing his own failures and shortcomings to reveal 

the difficulties that arise from being a boss and a businessperson. 

 
Brand leadership / Aaker, David A. | Joachimsthaler, Erich. – London: Pocket Books, 2000 
Call No- 658.827 AAK               Acc. No.: 2893 

The book describes how the emerging paradigm of strategic brand leadership is replacing the 

classic, tactically oriented brand management system pioneered by Procter & Gamble. This 

fundamental shift involves nothing less than a revolution in organizational structure, systems, 

and culture as the authors demonstrate with hundreds of case studies from companies such as 

Polo Ralph Lauren, Virgin Airlines, Adidas, GE, Marriott, IBM, McDonald's, Maggi, and Swatch.  
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Brand strategy canvas: a one-page guide for startups / Woods, Patrick. - New York: Apress, 2020 
Call No- 658.827 WOO               Acc. No.: 3058 
 

This book is for startup founders who are looking for tools to help them build a brand their team 
can actually implement. This book offers practical techniques to jump-start the strategy creation 
process. Real-world case studies are provided. This book provides value to team members in 
companies of all sizes and stages and is fit for any level of professional wanting to kickstart their 
entrepreneurial goals.  
 

 

 
Branded beauty: how marketing changed the way we look / Tungate, Mark. - New Delhi: Kogan 
Page, 2011 
Call No- 658.827 TUN                 Acc. No.: 3100 
 

The book delves into the history and evolution of the beauty business. From luxury boutiques in 
Paris to tattoo parlours in Brooklyn, it contains interviews with the people who've made skin 
their trade. Analysing the marketing strategies used by those who create and sell beauty 
products, it visits the labs where researchers seek the key to eternal youth. It compares attitudes 
to beauty from around the world and examines the rise of organic beauty products. The text 
describes the current state of the industry and what the future holds for the beauty business. 

 
 
Building strong brands / Aaker, David A. – London: Pocket Books, 2010 
Call No- 658.827 AAK               Acc. No.: 2895 
 

This text demonstrates how strong brands have been created and managed. Author uses real 

brand-building cases from Saturn, General Electric, Kodak, Healthy Choice, McDonald's, and 

others. A common pitfall of brand strategists is to focus on brand attributes. Author shows how 

to break out of the box by considering emotional and self-expressive benefits and by introducing 

the brand-as-person, brand-as-organisation, and brand-as-symbol perspectives. A second pitfall 

is to ignore the fact that individual brands are part of a larger system consisting of many 

intertwined and overlapping brands and subbrands. Here author describes how to manage the 

"brand system" to achieve clarity and synergy, to adapt to a changing environment, and to leverage brand assets 

into new markets and products. Author also addresses practical management issues, introducing a set of brand 

equity measures, termed the brand equity ten, to help those who measure and track brand equity across 

products and markets. He presents and analyzes brand-nurturing organizational forms that are responsive to 

the challenges of coordinated brands across markets, products, roles, and contexts. Potentially destructive 

organizational pressures to change a brand's identity and position are also discussed. 

 

Business adventures: twelve classic tales from the world of Wall Street / Brooks, John. – London: 
John Murray, 2014  
Call No- 650.09 BRO                Acc.No.:2896
  

This book is an insightful and engaging look into corporate and financial life in America.  Author’s 

insightful reportage is so full of personality and critical detail that whether he is looking at the 

astounding market crash of 1962, the collapse of a well-known brokerage firm, or the bold 

attempt by American bankers to save the British pound, one gets the sense that history repeats 

itself. Five additional stories on equally fascinating subjects round out this wonderful collection 

that will both entertain and inform listeners. These stories about Wall Street are infused with 

drama and adventure and reveal the machinations and volatile nature of the world of finance. 
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Business and management practices in South Asia: a collection of case studies / Sikdar, Arijit, ed. | 
Pereira, Vijay, ed. – Singapore: Palgrave Macmillan, 2019 
Call No- 338.954 BUS               Acc. No.: 2898 
 

This book presents case studies of South Asian companies that have strategic business 

implications, highlighting the complex interplay of business and social dynamics in South Asia. 

This region is a wide agglomeration of very different countries that share somewhat common 

cultures and issues and yet it is torn apart by religion and politics. There is an abundance of local 

entrepreneurship but a widespread institutional void. The book investigates how local 

companies survive and thrive in this environment and discusses those companies that have 

withstood the competitive pressure of MNCs, depicting their management and business 

practices. The case studies in this book focus on the business and management practices of local organizations 

in South Asia and thus provide that alternative viewpoint of how to achieve success in South Asia. 

 
Business environment: a global perspective – 8th ed. / Worthington, Ian | Britton, Chris | 
Thompson, Ed. – Harlow: Pearson, 2018 
Call No- 338.7 WOR               Acc. No.: 2899 
 

The Book endows readers with a toolset for identifying, analysing and planning for external 

PESTLE (P for Political, E for Economic, S for Social, T for Technological, L for Legal and E for 

Environmental) and internal factors in business strategy. This book is about all of us and the 

world we and businesses live in, because organizations do not exist in a vacuum. This text gives 

students the fundamental knowledge of how domestic and international business environments 

operate in a systematic and logical approach. The Business Environment takes the reader 

through contexts, types of organization and markets, dealing with contemporary issues in 

socioeconomic, political and legal structures. 

 

Business statistics: a decision-making approach – 10 ed. / Groebner, David F. | Shannon, Patrick W. 
| Fry, Phillip C. – Harlow: Pearson, 2018 
Call No- 519.5 GRO               Acc. No.: 2900 
 

This text provides students with an introduction to business statistics and to the analysis skills 

and techniques needed to make successful real-world business decisions. Written for students 

of all mathematical skill levels, the authors present concepts in a systematic and ordered way, 

drawing from their own experience as educators and consultants. Rooted in the theme that data 

are the starting point, this book champions the need to use and understand different types of 

data and data sources to be effective decision makers. This new edition integrates Microsoft 

Excel throughout as a way to work with statistical concepts. 

 

Business statistics and analytics in practice – 9th ed. / Bowerman, Bruce L. | Drougas, Anne 
M. | Duckworth, William M. | Froelich, Amy G. | Hummel, Ruth M. | Moninger, Kyle B. | Schur, 
Patrick J. | Huchendorf, Steven C. | Porter, Dawn C. - New York: McGraw Hill, 2019 
Call No- 519.5 BOW                 Acc. No.: 3101 
 

This text covers both standard business statistics and business analytics topics and provides 

them in a clear presentation that is organized so that business analytics topics may be used or 

not used. Author provides a continuous case throughout chapters and business analytics topics 

that allow students to use data for a more applied and practical approach. Featuring Connect, 

Smartbook, Guided examples, Algorithmic Problems and a Business Statistics, Math and Excel 

prep component. 
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Butterfly effect in competitive markets: driving small changes for large differences / Rajagopal. - 
New York: Palgrave Macmillan, 2015  
Call No- 658.8 RAJ               Acc. No.: 2844 
 

illustrates through logical market behavior analysis how chaos in the market drives tactics 

among the market competitors that causes shifts in consumer preferences and guides the buying 

behavior.  This book is divided into ten chapters spread across three sections that comprise 

analyzing market chaos, building global-local marketing effects, and unveiling future effects. The 

discussion presented provides a comprehensive introduction to the concept of 

entrepreneurship and entrepreneurial business management. It covers many elements of the 

entrepreneurial management discipline including choosing a business, organizing, financing, 

marketing, developing an offering that the market will value, and growing the business in all its dimensions. 

 
Case for cases: teaching with cases: how to teach using the case method / Zerrillo, Philip. – 
Singapore: World Scientific, 2019 
Call No- 371.39 ZER               Acc. No.: 3059 
 

This book is intended to support faculty in designing and conducting case teaching. The book is 

a practical "how to" guide for faculty setting up and delivering a case based class. It can be used 

by instructors of all levels as it discusses issues such as class culture, teaching pace, grading, 

board usage etc. 

 
 

 
Cases in advertising management / Kelley, Larry D. | Jugenheimer, Donald W. - New Delhi: Segment 
Books, 2010  
Call No- 659.1 KEL               Acc. No.: 2902 
 

The text offers a wide range of short, medium-length, and longer cases, all designed to illuminate 

the topics covered in an Advertising Management course. The book features actual real-life 

cases that reflect trends in the advertising and promotion industry, with a strong emphasis on 

digital media and integrated marketing communications. A detailed introduction ('How to 

Analyse a Case Study') is followed by 30 cases, covering a full range of topics for a semester-long 

course, including financial management, business planning, strategic planning, budgeting, 

human resource management, and managing change. 

 
CEO factory: management lessons from Hindustan Unilever / Sitapati, Sudhir. - New Delhi: 
Juggernaut, 2019 
Call No- 650.09 SIT                 Acc. No.: 3092 
 

This book asks and then answers the question of why a company this large has been successful 
for so long. What exactly do managers learn in HUL that makes them so much in demand as 
CEOs across industry? Why are there so many CEOs across industries in India who are ex-
Unilever people? What is the company’s secret management training sauce? Why is it easier to 
create a new market than to grab a slice of an existing one? How is it actually smarter to stock 
your product in smaller quantities in a store than to aggressively push orders?  This is a book 
which decodes how this great business work and answers all questions asked above. 
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Change management training: includes all the activities, handouts, tools and assessments you need 
to create and deliver powerful, effective training / Biech, Elaine. - New Delhi: Viva Books, 2019 
Call No- 658.3124 BIE                 Acc. No.: 3102 
 

In this text author presents a complete line-up of workshop resources and tools needed to 
conduct effective change management training. Help managers understand their expanded role, 
practice new management techniques, and demystify the people side of change with innovative 
two-day, one-day, and half-day training workshop. Readers will find all the activities, handouts, 
tools, and assessments they need inside.  
 

 
 
Clearing the digital blur: how organizations can transform themselves at the speed of digital / 
Jayaraman, Rajiv. - New Delhi: Wiley, 2019 
Call No- 621.382 JAY               Acc. No.: 2906 
 

This book will help you understand how digital born organizations like Google, Amazon, 

Facebook and Alibaba collectively referred to as “GAFA” look at the world around them, and 

more importantly, help you transform your own organization to compete and ultimately, thrive 

in the digital age. With management playbooks from the industrial age offering very little 

meaningful guidance, we need a fresh perspective to respond to the digital challenge. This text 

fills the gap by providing a guidebook for leaders and managers to leapfrog into the digital world, 

supported by a modern approach to strategy, execution, leadership and culture.   

 

Coaching training: includes all the activities, handouts, tools and assessments you need to create 
and deliver powerful, effective training / Haneberg, Lisa. - New Delhi: Viva Books, 2017 
Call No- 658.3124 HAN                 Acc. No.: 3103 
 

This book highlights the importance of workshops and how to conduct a result oriented 

workshop. The text takes a service-oriented approach to workplace coaching. It teaches the 

essential skills, trainers must master to give learners what they need when they need it. Each 

half-day, full-day, and two-day program in this volume comes with its own agenda to drive the 

workshop and includes online presentation slides, handouts, assessments, and tools. 

 
 

 
Complete software project manager: mastering technology from planning to launch and beyond / 
Murray, Anna P. - New Delhi: Wiley, 2016 
Call No- 005.1 MUR                 Acc. No.: 3104 
 

This book is written to close the gap in experience and to improve software project management 
skills for those project managers who are leading software projects but have no background in 
technology. Key topics covered in this book includes- how to understand software development 
and why it is so difficult, how to plan a project, choose technology platforms, and develop 
project specifications, how to staff a project, how to develop a budget, test software 
development progress, and troubleshoot problems, and what to do when it all goes wrong. In 
this text real-life examples, hints, and management tools are also provided to apply these new 
ideas, with lists of red flags, danger signals, and things to avoid at all costs to keep the project 

on track. 
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Concise guide to market research: the process, data and methods using IBM SPSS statistics – 3rd ed. 
/ Sarstedt, Marko | Mooi, Erik. – Germany: Springer, 2019 
Call No- 658.83 SAR               Acc. No.: 3060 

 
This book offers an easily accessible and comprehensive guide to the entire market research 
process, from asking market research questions to collecting and analysing data by means of 
quantitative methods. It is intended for all readers who wish to know more about the market 
research process, data management, and the most commonly used methods in market research. 
The book helps readers perform analyses, interpret the results, and make sound statistical 
decisions using IBM SPSS Statistics. Hypothesis tests, ANOVA, regression analysis, principal 
component analysis, factor analysis, and cluster analysis, as well as essential descriptive 
statistics, are covered in detail. 

 

Conducting research literature reviews: from the internet to paper – 5th ed. / Fink, Arlene. – 
California: Sage, 2020 
Call No- 001.42 FIN               Acc. No.: 3061 
 

This text is for those who design and manage public and private agencies, conduct research 
studies, and prepare strategic plans and grant proposals. Author in this book shows readers how 
to explain the need for and significance of research, as well as how to explain a study’s findings. 
Offering a step-by-step approach to conducting literature reviews, this edition features new 
research, examples, and references from the social, behavioural, and health sciences, expanded 
coverage of qualitative research, updated and revised meta-analysis procedures, a brand new 
glossary of key terms, double the number of exercises, and additional examples of how to write 
reviews.  

 
Contemporary issues of Indian economy: views of the new generation / Dutta, Indira, ed. | Sen, 
Vinod, ed. - New Delhi: Segment, 2013  
Call No- 338.954 CON               Acc. No.: 2916 

 
This book presents the perspectives of the new generation of economists, on issues that are 

most important to the Indian economy at the moment. From agriculture to the labourers to the 

work conditions, this book covers a variety of well-researched and well-studied articles. These 

articles have been contributed by economists from different areas specialisations. The articles 

have been edited to provide a deep expert opinion on important matters that any economics 

student or researcher must be highly benefitted. 

 
Contemporary management – 11th ed. / Jones, Gareth R. | George, Jennifer M. - New York: McGraw 
Hill, 2020 
Call No- 658 JON                 Acc. No.: 3105 
 

This book mirrors the changes taking place in management practices by incorporating recent 
developments in management theory, research, and by providing vivid, current examples of how 
managers of companies large and small have responded to the changes taking place. The text 
focus on making principles of management relevant and interesting to today's students. This 
text provides students the most current and up-to-date account of the changes taking place in 
the world of business management. The text also incorporated many new and contemporary 
examples in this edition illustrating how founders, managers, and employees in a variety of types 
of organizations responds to the opportunities and challenges they face. 
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Creativity and problem solving: a complete package for a one day training workshop / Lowe, Phil. - 
New Delhi: Kogan Page, 2010  
Call No- 658.403 LOW                 Acc. No.: 3106 

 
This text focuses on creativity, finding solution for the problems arises to managers and how to 
conduct a result oriented workshop on this topic. Each half-day, full-day, and two-day program 
in this volume comes with its own agenda to drive the workshop and includes online 
presentation slides, handouts, assessments, and tools. 

 
 
 

 
Data infrastructure management: insights and strategies / Schulz, Greg. - Boca Raton: CRC 
Press, 2019 
Call No- 005.7565 SCH               Acc. No.: 3062 
 

This book looks at various application and data demand drivers, along with data infrastructure 

options from legacy on premise, public cloud, hybrid, software-defined data center (SDDC), 

software data infrastructure (SDI), container as well as serverless along with infrastructure as a 

Service (IaaS), IT as a Service (ITaaS) along with related technology, trends, tools, techniques and 

strategies. Filled with example scenarios, tips and strategy considerations, the book covers 

frequently asked questions and answers to aid strategy as well as decision-making. 

 
Day in the life of the brain: the neuroscience of consciousness from dawn till dusk / Greenfield, 
Susan. – UK: Allen Lane, 2016 
Call No- 153 GRE                 Acc. No.: 3107 
 

This text suggests a new interdisciplinary approach to consciousness: the central hypothesis is 
that neuronal assemblies offer a framework of description that is equally feasible using 
phenomenological and physiological terminology in parallel. Each of us has a unique, subjective 
inner world, one that we can never share directly with anyone else. But how do our physical 
brains actually give rise to this rich and varied experience of consciousness? In this book author 
illuminate the mystery of consciousness, and how our brains make us who we are. From waking 
to walking the dog, working to dreaming, Greenfield explores how our daily experiences are 
translated into a tangle of cells, molecules and chemical blips, thereby probing the enduring 

mystery of how our brains create our individual selves. 

 
Design thinking playbook: mindful, digital transformation of teams, products, services, business and 
ecosystems / Lewrick, Micheal | Link, Patrick | Leifer, Larry. - New Delhi: Wiley, 2019 
Call No.: 658.4094 LEW          Acc.No.: 3108 
 

This book is an actionable guide to the future of business. The text is about approaching things 
differently with a strong user orientation and fast iterations with multidisciplinary teams to solve 
wicked problems. It is equally applicable to design or redesign products, services, processes, 
business models, and ecosystems. It inspires radical innovation as a matter of course and ignites 
capabilities beyond mere potential. This book stimulates and helps to put well-known and new 
tools, in the right context of the application, to reflect on the entire scope of design thinking, to 
accept the challenges of digitization in which new design criteria in the human-machine 
relationship, for instance, are increasingly gaining in importance, and to set an inspiring 

framework in order to enshrine design thinking even more strongly in companies and generate radical 
innovations. 
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Designed for digital: how to architect your business for sustained success / Ross, Jeanne W. | Beath, 
Cynthia M. | Mocker, Martin. – Cambridge: MIT Press, 2019 
Call No-                 Acc. No.: 3063 
 

This book offers an essential guide for retooling organizations for digital success. In the digital 
economy, rapid pace of change in technology capabilities and customer desires means that 
business strategy must be fluid. As a result, the authors explain, business design has become a 
critical management responsibility. It also offers practical advice on digital transformation, with 
examples that include Amazon, BNY Mellon, DBS Bank, LEGO, Philips, Schneider Electric, USAA, 
and many other global organizations. Drawing on five years of research and in-depth case 
studies, the book is an essential guide for companies that want to disrupt rather than be 
disrupted in the new digital landscape. 

 
Discovery of grounded theory: strategies for qualitative research / Glaser, Barney G. | Strauss, 
Anselm. – London: Routledge, 2017 
Call No- 001.42 GLA                Acc. No.: 2866 
 

In this book, the authors address the equally important enterprise of how the discovery of theory 

from data- systematically obtained and analysed in social research- can be furthered. In Part I of 

the book, "Generation Theory by Comparative Analysis," the authors present a strategy whereby 

sociologists can facilitate the discovery of grounded theory, both substantive and formal. In Part 

II, The Flexible Use of Data," the generation of theory from qualitative, especially documentary, 

and quantitative data Is considered. In Part III authors examine the credibility of grounded 

theory. The book is directed toward improving social scientists' capacity for generating theory 

that will be relevant to their research. While aimed primarily at sociologists, it will be useful to anyone interested 

in studying social phenomena—political, educational, economic, industrial— especially if their studies are based 

on qualitative data. 

 

Economic reforms in SAARC countries: impact of LPG on development indicators / Mishra, Prahlad. 
- New Delhi: Sage, 2020 
Call No.: 338.954 MIS        Acc.No.:3109 
 

 This book presents a cross-country comparison of development indicators in the SAARC 

countries with respect to the recent Liberalization, Privatization and Globalization. In presenting 

the empirical analysis, using econometric methods, this book brings the theoretical background 

relating to the growth of increasing state activities, particularly the public expenditure as 

articulated by Adolf Wagner and other researchers in the 19th and early 20th century, such as 

the PW hypothesis, as advanced by Peacock and Wiseman in the mod-twentieth century. It 

provides a critical analysis of the theories and views of the researchers on Wagner’s law and the 

subsequent PW hypotheses. It articulates and re-examines these with respect to the changes in the economic 

policies and, using time series analysis, comes up with a re-interpretation of the impact. The study has specified 

the impact of the policy changes and has articulated the appropriateness of the use of dummy variable. This 

book discusses the differential growth of a few macro-economic variables in the SAARC countries with respect 

to time in the pre and post LPG periods. It examines the determinants of development indicators in the post LPG 

period and identifies the most important determinants. 
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Economics of biofuel policies: impacts on price volatility in grain and oilseed market / Gorter, Harry 
de | Drabik, Dusan | Just, David R. - New York: Palgrave Macmillan, 2015  
Call No- 338.476626 GOR              Acc. No.: 2845 
 

This text focuses on the role of biofuel policies in creating turmoil in the world grains and oilseed 

markets since 2006. This volume put together theory and empirical evidence of how biofuel 

policies created a link between crop (food grains and oilseeds) and biofuel (ethanol and 

biodiesel) prices. This combined with biofuel policies role in affecting the link between biofuels 

and energy (gasoline, diesel and crude oil) prices will form the basis to show how alternative US, 

EU, and Brazilian biofuel policies have immense impacts on the level and volatility of food grain 

and oilseed prices. 

 

Economy today – 15th ed. / Schiller, Bradley R. | Gebhardt, Karen. - New York: McGraw Hill, 2019 
Call No- 330 SCH                 Acc. No.: 3110 
 

This text shows the relevancy of economic principles with the economic policies. It also aims to 
help readers to understand the challenges of economic policy and the consequences of specific 
actions like tariffs, regulation, and tax reform. Author emphasizes how policymakers must 
choose between government intervention and market reliance to resolve the core issues of 
what, how, and for whom to produce. These strategic trade-offs are highlighted throughout the 
full range of micro, macro, and international issues, and every chapter ends with a policy issue 
that emphasizes the market vs. government dilemma. All chapters are filled with the real facts 
and applications of economic life. 

 
Einstein's year of miracles: E=mc², the light quantum and special theory of relativity / Ghatak, Ajoy. 
- New Delhi: Viva Books 
Call No.:530.11 GHA                Acc.No.:3111 
 

This text is about Sir Albert Einstein’s two world famous theories i.e. theory of relativity and 
quantum theory.  In this book, the author presents his special theory of relativity (STR) and the 
quantum theory to young physicists in a lucid and exciting manner. He touches on history, 
relativistic kinematics, relativistic dynamics and relativistic electrodynamics briefly and in a novel 
approach. The book is presented with lots of examples, illustrations and problems at the end of 
each chapter. The author presents time dilation in a simple fashion where the constancy of the 
velocity of light in different frames is presented in a subtle fashion. Since Einstein is considered 
as one of the supreme intellects of all time therefore author dedicated first chapter to him with 

a brief life sketch.   

 
Elementary statistics: picturing the world / Larson, Ron | Farber, Betsy. – Harlow: Pearson, 2019 
Call No- 519.5 LAR               Acc. No.: 2930 
 

This book makes statistics approachable with stepped-out instruction, extensive real-life 

examples and exercises, and a design that fits content to each page to make the material more 

digestible. The text’s combination of theory, pedagogy, and design helps students understand 

concepts and use statistics to describe and think about the world. This text answers the call for 

a student-friendly text that emphasizes the uses of statistics. Our job as introductory instructors 

is not to produce statisticians but to produce informed consumers of statistical reports. For this 

reason, we have included exercises that require students to interpret results, provide written 

explanations, find patterns, and make decisions. 
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Emergence of novelty in organizations / Garud, Raghu, ed. | Simpson, Barbara, ed. | Langley, Ann, 
ed. | Tsoukas, Haridimos, ed. – Oxford: Oxford University Press, 2015  
Call No- 650.1 EME               Acc. No.: 2931 
 

This volume examines new organizational and product development processes, whether 

planned or unplanned. The contributions in this volume offer both theoretical insights and 

empirical studies on, inter alia, innovation, music technology, haute cuisine, pharmaceuticals 

and theatre improvisation. In doing so, they throw light on the importance of emergence, 

improvisation and learning in organizations, and how both practitioners and scholars alike can 

best understand their own assumptions about process. In addition, the volume includes general 

essays on process perspectives in organization studies. 

 
Emotional agility: get unstuck, embrace change and thrive in work and life / David, Susan. – 
Call No.: 155.24 DAV                 Acc.No.: 3112 
 

This book describes a new way of living and relating to our self and the world around us. The 

author helps to positively connect with our emotions and act according to our deepest values, 

and flourish. Emotional agility is a four-step approach that allows us to navigate life’s twists and 

turns with self-acceptance, clear-sightedness, and an open mind. In this text author shows how 

anyone can become more emotionally agile and thrive in an uncertain world. 

 
 

 

Empire of chance: how probability changed science and everyday life / Gigerenzer, Gerd | Swijtink, 
Zeno | Porter, Theodore | Daston, Lorraine | Beatty, John | Kruger, Lorenz. - New York: Cambridge 
University Press, 1989 
Call No- 510.1 GIG               Acc. No.: 3064 
 

This book tells how quantitative ideas of chance transformed the natural and social sciences, as 

well as daily life over the last three centuries. A continuous narrative connects the earliest 

application of probability and statistics in gambling and insurance to the most recent forays into 

law, medicine, polling and baseball. Separate chapters explore the theoretical and 

methodological impact in biology, physics and psychology. Themes recur - determinism, 

inference, causality, free will, evidence, the shifting meaning of probability - but in dramatically 

different disciplinary and historical contexts. In contrast to the literature on the mathematical 

development of probability and statistics, this book centres on how these technical innovations remade our 

conceptions of nature, mind and society. 

 
Enduring success: what we can learn from outstanding corporations / Stadler, Christian. - Stanford: 
Stanford business books, 2011 
Call No.: 650.1 STA                                Acc. No.: 3113 
 

This book investigates the strategies that they have implemented and the nature of the 

leadership of organizations, revealing that the greatest companies adapt to a constantly 

changing environment. The text incorporates fresh insights from management science and 

provides the first non-US perspective on long-range success. It covers core concepts that explain 

why implementation lies at the intersection of environment, strategy and organization. 
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Environmental accounting, sustainability and accountability / Debnath, Somnath. - New Delhi: Sage, 
2019 
Call No.: 658.4083 DEB                 Acc.No.: 3114 
 

This book envisages accounting as an effective instrument in improving the interrelationship 
between business organizations and their natural environments. It comprehensively describes 
how organizations can capture their environmental performance and thereby address societal 
concerns. The book closely explores how organizations can embed care for the environment as 
fundamental to their functioning. It broadly covers traditional accounting as a measuring 
instrument, contemporary advances and unresolved problems, alternative perspectives and 
recent developments. The central idea proposed here is to evolve the environmental accounting 
framework and bring calculative aspects into sustainability thinking that businesses are 

responsible for. 

 
Essential guide to doing your research project / O'Leary, Zina. – New Delhi: Sage, 2011  
Call No- 001.42 OLE               Acc. No.: 2933 
 

This book is the ultimate companion to successfully completing your research project. Warm 

and pragmatic, it gives you the skills and the confidence needed to succeed no matter what 

happens along the way. It guides you through every step of your research project, from getting 

started to analysing data and writing up. Each stage is clearly set out, highlighting best practice 

and providing practical tips and down-to-earth advice for actually doing research. Bursting with 

real world examples and multidisciplinary case studies, this book addresses the key questions 

posed by anyone hoping to complete a research project. 

 

Essentialism: the disciplined pursuit of less / Mckeown, Greg. - U.K.: Virgin Books, 2014 
Call No- 153.83 MCK                 Acc. No.: 2934 
 

This book shows how to achieve what author calls the disciplined pursuit of less. Being an 

essentialist is about a disciplined way of thinking. It means challenging the core assumption of 

‘We can have it all’ and ‘I have to do everything’ and replacing it with the pursuit of ‘the right 

thing, in the right way, at the right time'. By applying a more selective criteria for what is 

essential, the pursuit of less allows us to regain control of our own choices so we can channel 

our time, energy and effort into making the highest possible contribution toward the goals and 

activities that matter. 

 
 
Evidence based training methods: a guide for training professionals – 2nd ed. / Clark, Ruth Colvin. - 
New Delhi Viva 2017 
Call No- 658.3124 CLA                 Acc. No.: 3115 
 

This text delves into the foundational ideas of evidence–based practice and discover a clear 
pathway to applying best practices to the creation of your instructional products. This book 
covers, research behind the limits of the human memory, the value of graphics, balancing 
activity with learning and how to apply it to training practices, the power of examples, practice, 
and feedback, and brand-new material on scenario-based learning and games. 
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Extreme ownership: how U.S. Navy Seals lead and win / Willink, Jocko | Babin, Leif. - New 
York: St.Martin's Press, 2017 
Call No- 658.4092 WIL                  Acc. No.: 3116 
 

This book is a collection of stories and essays from those who have suffered through the worst 

and know what it's like to fight to feel better. This book is intense. Funny, sad, clever, relatable 

and important, this collection is part of the global movement that is working to dismantle the 

shame that surrounds mental illness. It will be a shining example power of words to make us all 

feel better. 

 
 
Factfulness: ten reasons we're wrong about the world - and why things are better than you think / 
Rosling, Hans | Rosling, Ola | Ronnlund, Anna Rosling. – London: Sceptre, 2018 
Call No- 155.9042 ROS               Acc. No.: 2938 
 

In this book authors offers a radical new explanation of why we systematically get the answers 

wrong so wrong that a chimpanzee choosing answers at random will consistently outguess 

journalists, Nobel laureates, and investment bankers and why this happens. They reveal the ten 

instincts that distort our perspective—from our tendency to divide the world into two camps 

(usually some version of us and them) to the way we consume media (where fear rules) to how 

we perceive progress (believing that most things are getting worse). Our problem is that we 

don’t know what we don’t know, and even our guesses are informed by unconscious and 

predictable biases.  

 

Fast cheap and viral: how to create game-changing content on a shoestring budget / Chopra, 
Aashish. – Gurugram: Hachette Book, 2019 
Call No- 650.1 CHO               Acc. No.: 2939 
 

In this book, the ace marketer shares the secrets behind his success – all of them learnt and 

honed on his journey. This one-stop super-guide to viral video marketing gives the low-down on: 

how to grab eyeballs in a sea of content; how to drive engagement (because views can be 

bought, but engagement is earned); why storytelling beats production value and behind-the-

scenes tips and tricks; how to build your personal brand and kill job insecurity. For every student, 

entrepreneur, blogger, marketing manager or leader who dreams of reaching millions on a 

shoestring budget, this book is the definitive manual on sustainable viral success. 

 
Flawless consulting: a guide to getting your expertise used – 3rd ed. / Block, Peter. - San Francisco: 
Jossey- Bass, 2011 
Call No- 658.46 BLO                  Acc. No.: 2873 
 

This book explores the latest thinking on consultation. It includes new insights about how we 
can organise our consulting around discovering the strengths, positive examples, and gifts of the 
client organizations or community. This text covers the consulting challenges that have arisen 
from the way people routinely communicate electronically and live in the virtual world. Author 
suggests ways to overcome the distancing and isolating effects inherent in electronic connects. 
The book also includes practical guidance on how to ask better questions, gives suggestions for 
dealing with difficult clients, and contains expanded guidelines on more engaging forms of 
implementation.  
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General equilibrium and game theory: ten papers / Mas-Colell, Andreu. – Cambridge: Harvard 
University Press, 2016 
Call No- 339.5 MAS               Accn. No.: 2739 
 

The purpose of this volume is to honour the scholarly contributions of Andreu Mas-Colell. It 

collects ten papers on economic theory that were written by Mas-Colell over a period of thirty 

years. The subjects range from general equilibrium theory to foundational issues in finance and 

game theory. The papers included here, as well as others, illustrate haw the author broadened 

the reach of the mathematical approach to include, for example, central questions of finance, 

industrial organization, and public economics. 

 

Grand pursuit: the story of economic genius / Nasar, Sylvia. - New York: Simon and Schuster, 2011 
Call No- 330.15 NAS               Acc. No.: 3065 
 

In this book, the author takes us on a journey through modern history with the men and women 

who changed the lives of every single person on the planet. It’s the epic story of the making of 

modern economics, and of how economics rescued mankind from squalor and deprivation by 

placing its material fate in its own hands rather than in fate. It begins with Charles Dickens and 

Henry Mayhew observing and publishing the condition of the poor majority in mid-nineteenth-

century London, the richest and most glittering place in the world. This was a new pursuit. 

Author describes the often heroic efforts of Marx, Engels, Alfred Marshall, Beatrice and Sydney 

Webb, and the American Irving Fisher to put those insights into action—with revolutionary consequences for 

the world. 
 

Handbook of advances in marketing in an era of disruptions: essays in honour of Jagdish N. Sheth / 
Parvatiyar, Atul, ed. | Sisodia, Rajendra, ed. - New Delhi: Sage, 2019  
Call No- 658.8 HAN               Acc. No.: 2869 
 

This text is meant to share ideas and new knowledge that are relevant to this world of 

disruptions. These disruptions are being caused by rapid technological changes on the one hand 

and tectonic shifts in customer preferences and societal behaviour on the other. Leading 

scholars from around the world, who have keenly observed the changing market environment, 

business policies, parameters, theories, methods and practices, have put forth their theses on 

how marketing thinking needs to evolve to keep pace with the market reality. This book is 

dedicated to Professor Jagdish N. Sheth and honours his sustained contribution as a 

management thinker, scholar, academician and corporate adviser in an illustrious career spanning over five 

decades.  

 

Handbook of behavioural change and public policy / Strabheim, Holger, ed. | Beck, Silke, ed. – 
Cheltenham: Edward Elgar, 2019  
Call No- 320.6 HAN               Accn. No.: 2744 
 

This comprehensive Handbook takes a multidisciplinary approach to examine the relationship 

between the two, exploring the ever-increasing analysis of behavioural change and the 

importance of `nudge' in terms of public policy. Uniting interdisciplinary scholarship, authors of 

the book have drawn together a wide variety of perspectives, allowing for the legal, political, 

economic and social aspects of behavioural change and public policy to be explored. Chapters 

also cover the proliferation and professionalization of these strategies in Europe and beyond, 

the application of behavioural insights and instruments across areas including health, 

sustainability, employment, pensions, development and taxation, and the normative ideas and political 

consequences of knowing and governing behaviour. 
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Handbook of behavioural economics and smart decision-making: rational decision-making within 
the bounds of reason / Altman, Morris, ed. – Cheltenham: Edward Elgar, 2019 
Call No- 330.019 HAN               Acc. No.: 3066 
 

This handbook examines and addresses an important stream of research where the starting 

assumption is that decision-makers are, for the most part, relatively smart or rational. This 

approach contrasts with a theme running through much contemporary work in which 

individuals’ behaviour is deemed irrational, biased and error-prone, often due to how the brain 

is hardwired. In the smart people or bounded rationality approach, where errors or biases occur 

and when social dilemmas arise, often, improving the decision-making environment can repair 

these problems without hijacking or manipulating the preferences of individuals. The handbook 

covers a wide range of themes from micro to macro, including economic psychology, heuristics, fast and slow 

thinking, neuroeconomics, experiments, the capabilities approach, institutional economics, methodology, 

nudging, ethics and public policy. It argues that neoclassical decision-making benchmarks are typically not the 

gold standard for best practice. 

 
Handbook of methods in leadership research / Schyns, Birgit, ed. | Hall, Rosalie J.,ed | Neves, Pedro, 
ed. – Cheltenham: Edward Elgar, 2019 
Call No- 658.4092 HAN               Acc. No.: 3067 
 

This book provides an overview of a variety of quantitative and qualitative methods for 

leadership research, authored by scholars in the areas of leadership and research methodology. 

Integrating insights from other research areas, it provides novel approaches and multiple 

techniques for leadership research in a straightforward fashion. Because the volume is designed 

to help leadership researchers get their first insights into specific methods and their potential 

application to leadership research, it is appropriate for multiple audiences.  

 
Handbook of research on distribution channels / Ingene, Charles A., ed. | Brown, James R., 
ed | Dant, Rajiv P., ed. – Cheltenham: Edward Elgar, 2019 
Call No- 658.87 HAN               Acc. No.: 3068 
 

This handbook present cutting-edge research on channel management and design from 

analytical, conceptual, and empirical perspectives. The breadth of this handbook makes it 

appropriate for use in a doctoral course on distribution channels, or as a knowledge-broadening 

resource for faculty and researchers who wish to understand types of channels research that 

are outside the scope of their own approach to distribution. 

 
 

Hard times: the divisive toll of the economic slump / Clark, Tom | Heath, Anthony. - New Haven: 
Yale University Press, 2014  
Call No- 330.973 CLA               Acc. No.: 2749 
 

Author of this book determine the great recession’s toll on individuals, families, and community 

bonds in the United States and the United Kingdom. In every case, the toll is greater in poor 

neighbourhoods, due not only to unemployment, but also to the precarious, unreliable jobs 

proliferating in the recovery.  The ubiquitous metaphor of the crisis has been an all-

encompassing financial storm,” but author argues that the data tracks the narrow path of a 

tornado—destroying some neighbourhoods while leaving others largely untouched. In our vastly 

unequal societies, disproportionate suffering is being meted out to the poor—and the book’s 

new analysis suggests that the scars left by unemployment and poverty will linger long after the economy 

recovers.  
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HBR guide for women at work / Harvard Business Review Press. – Boston: Harvard Business Review 
Press, 2019  
Call No- 331.4 HBR               Acc. No.: 2950 
 

This book talks about Unconscious biasness, unfair challenges and negative assumptions against 

women at workplace- from being passed over for promotion to being ignored in conversation. 

As a woman, how can they break through these barriers and get what they want from your 

career? This text will help to identify and overcome the factors that are holding women back. It 

provides practical tips and advice, so women can face gender stereotypes head-on, make them 

visible when opportunities arise, and demonstrate their leadership skills.  

 
 
HBR Guide to managing stress at work / Harvard Business School Press. – Boston: Harvard Business 
School Press, 2014 
Call No- 158.72 HBR               Acc. No.: 2953 
 

This book may help you to find a sustainable solution for stress management. It will help you to 

reach the goal of getting on an even keel- and staying there. This book may be helpful in learning 

how to: (1) Harness stress so it spurs, not hinders, productivity, (2) Create realistic and 

manageable routines, (3) Aim for progress, not perfection, (4) Make the case for a flexible 

schedule, (5) Ease the physical tension of spending too much time at your computer, and (6) 

Renew yourself physically, mentally, and emotionally. 

 

 
HBR guide to motivating people / Harvard Business Review Press. – Boston: Harvard Business 
Review Press, 2019  
Call No- 153.8 HBR               Acc. No.: 2954 
 

This book provides practical tips and advice to managers and leaders to help their team to find 

meaning in their work, build on their strengths, and produce the best results for the 

organization. This text describes how to- pinpoint the root causes of lacklustre performance, 

tailor rewards and recognition to individuals, connect routine work activities to a higher 

purpose, support your employees' growth and development, prevent burnout--especially in 

your top performers, and create a culture of engagement. 

 

 
HBR guide to work-life balance / Harvard Business Review Press. – Boston: Harvard Business Review 
Press, 2019 
Call No- 650.1 HBR                  Acc. No.: 2957 
 

In this book, an overview has been given for issues relating to and factors affecting the concept 

of balance between work and personal life including the history of work-life balance and 

employer/employee perspectives. This text may be helpful in- evaluating and adjusting 

priorities, managing expectations, setting and spending time budget, making plans--and backup 

plans, understanding how to make trade-offs, prioritize self-care, and discover what works for 

you.  
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Healthcare analytics: foundations and frontiers / Muller, Ross M. | Rafalski, Edward M. – 
London: Routledge, 2020 
Call No- 362.1 MUL               Acc. No.: 3069 
 

This is a comprehensive, practical guide which looks at the advantages and limitations of new 

data analysis techniques being introduced across public health and administration services. The 

Affordable Care Act (ACT) and free market reforms in healthcare are generating a rapid change 

of pace. The "electronification" of medical records from paper to digital, which is required to 

meet the meaningful use standards set forth by the Act, is advancing what and how information 

can be analyzed. Coupled with the advent of more computing power and big data analytics and 

techniques, practitioners now more than ever need to stay on top of these trends. This book 

presents a comprehensive look at healthcare analytics from population data to geospatial analysis using current 

case studies and data analysis examples in health.  
 

Hesitant hand: taming self-interest in the history of economic ideas / Medema, Steven G. – New 
Jersey: Princeton University Press, 2011  
Call No- 330.1 MED               Acc. No.: 2752 
 

The book examines how subsequent economic thinkers, after Adam Smith, have challenged or 

reaffirmed Smith's doctrine, some contending that society needs government to intervene on 

its behalf when the marketplace falters, others arguing that government interference ultimately 

benefits neither the market nor society. Author explores what has been perhaps the central 

controversy in modern economics from Smith to today. The text demonstrates how 

government’s economic role continues to be bound up in questions about the effects of self-

interest on the greater good. 
 

How economics professors can stop failing us: the discipline at a crossroads / Payson, Steven. – 
Lanham: Lexington, 2017  
Call No- 330 PAY               Accn. No.: 2754 
 

This book provides an eye-opening expose on economics professors that will surely shock 

anyone who is not familiar with the topic, and even some of those who are familiar with it. It is 

critical of the behaviour of economics professors but is not critical of the field of economics itself. 

In fact, the book argues that it is essential for economics professors to improve in the work they 

perform, precisely because of the vital importance of their field. At the same time, the book 

does include the most relevant scholarly arguments-it just presents them in a manner that 

allows anyone to understand them. The book also offers great hope in providing realistic 

solutions to them. One of the main solutions it proposes is for economics professors who are now failing us to 

follow, and learn from, those other professors who are not failing us-who have, instead, admirably upheld the 

principles of professional ethics and scientific integrity. 

How will you measure your life? / Christensen, Clayton M. | Allworth, James | Dillon, Karen. – 
London: Harper Collins Publishers, 2012 
Call No- 158.1 CHR               Acc. No.: 2969 
 

This is an unconventional book of inspiration and wisdom for achieving a fulfilling life. Author 

puts forth a series of questions and using lessons from some of the world's greatest businesses, 

he provides incredible insights into these challenging questions- How can I be sure that I'll find 

satisfaction in my career? How can I be sure that my personal relationships become enduring 

sources of happiness? How can I avoid compromising my integrity - and stay out of jail?  
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Humachine: humankind, machines and the future of enterprise / Sanders, Nada R. | Wood, John D. 
- New York: Routledge, 2020 
Call No- 006.3 SAN               Acc. No.: 3070 
 

This compelling book weaves together business strategy and philosophy of mind, behavioural 
psychology and the limits of technology, leadership and law. The authors set out to identify 
where humans and machines can best complement one another to create an enterprise greater 
than the sum total of its parts: the Humachine. This book surveys where technology is limited 
and gives reason for cautious optimism about the true opportunities that lie amidst all the 
disruptive change currently underway.  
 

 

In this together: how successful women support each other in work and life / O'Reilly, Nancy D. - 
Avon, Massachusetts: Adams Media, 2019 
Call No- 158.4082 ORE               Acc. No.: 2974 
 

This book contains thoughts, advice, and stories from 40 successful women across a variety of 
careers—from authors to actresses, CEOs and professors—encouraging women to support each 
other in the workplace and in life—along with action plans on how all women can work together 
to break free from the binds of gender inequality and overcome gender bias. This text suggests 
that if women embrace their collective power and strength, instead of competing against each 
other—such as learning new skills to advance in their careers and ultimately earn more money, 
working to dramatically increase the number of women in leadership positions, and even 
recruiting men to take up workplace equality as their own impassioned cause. 

 
Industrial revolution 4.0, tech giants, and digitized societies / Lim, Tai Wei. – Singapore: Palgrave 
Macmillan,2019 
Call No-                 Acc. No.: 3071 
 

This text explores the emergence of disruptive digital technologies such as robotics, blockchain, 

nanotechnology and 3D printing and their impact on human lives and jobs in globalized 21st 

century societies. Incorporating a cutting edge area studies perspective, it considers the 

challenges and long term implications of the rise of tech giants such as Alibaba, Google and Baidu 

through the lens of past industrial revolutions. It investigates the mirror profiles of the world’s 

largest tech companies in the US and China and provides a unique comparison of tech giants 

with 19th century colonial empires and monopolistic trading companies in terms of political-

economic dominance. 

 
 
 
Influencer marketing for brands: what YouTube and Instagram can teach you about the future of 
digital advertising / Levin, Aron. - New York: Apress, 2020 
Call No- 658.872 LEV               Acc. No.: 3072 
 

This book is a field guide for the digital age. In this text author shares his insider knowledge 

gained from research, strategy, and hands-on experience from more than 10,000 successful 

collaborations with influencers on Instagram and YouTube. He provides valuable insights that 

help to eliminate guesswork and avoid common mistakes. More importantly, he shows you how 

to turn influencer marketing into a scalable and sustainable marketing channel.  

 

 

http://192.168.2.60/cgi-bin/koha/opac-search.pl?q=au:%22Sanders%2C%20Nada%20R.%22
http://192.168.2.60/cgi-bin/koha/opac-search.pl?q=au:%22Wood%2C%20John%20D.%22
http://192.168.2.60/cgi-bin/koha/opac-search.pl?q=Provider:Routledge
http://192.168.2.60/cgi-bin/koha/opac-search.pl?q=au:%22O%27Reilly%2C%20Nancy%20D.%22
http://192.168.2.60/cgi-bin/koha/opac-search.pl?q=Provider:Adams%20Media
http://192.168.2.60/cgi-bin/koha/opac-search.pl?q=au:%22Levin%2C%20Aron%22
http://192.168.2.60/cgi-bin/koha/opac-search.pl?q=Provider:Apress


IIM Jammu Library                                              New Arrival of Books – June 2020 

 

21 | P a g e  
 

 
International business and political economy / Basu, Dipak | Miroshnik, Victoria. - New York: 
Palgrave Macmillan, 2015 
Call No- 330 BAS                Acc. No.: 2767 
 

This text deals with some of the most important issues of the World economy and its 

components, and how international business is being affected by the problems of the day. This 

book is divided up into three sections. The first deals with the problem of the World economy 

and the most important issues affecting the World economy. The second analyses problem 

mainly affecting the developed countries. The third analyses the issues in the developing 

countries particularly in the BRIC countries. 

 

International business in the information and digital age / Tulder, Rob Van, ed. | Verbeke, Alain, ed. 
| Piscitello, Lucia, ed. – Bingley: Emerald, 2019 
Call No- 338.88 INT                Acc. No.: 2768 
 

This volume covers an increasingly important area of research for International Business (IB) 

scholars: the role of multinational enterprises (MNEs) in the digital and information age. A 

limited number of MNEs now dominate the landscape of the digital age, but almost all 

internationally operating firms are being affected by prevailing trends. How to take stock of 

these trends? How to develop resilient international business models? How to regulate? The 

digital age presents new opportunities but also major challenges for established and emerging 

MNEs alike. This volume brings together papers from leading IB scholars and from academics in 

adjacent disciplines such as economic geography, international relations and political science, strategic 

management, and technology studies. 

 

Internationalization of business: cases on strategy formulation and Implementation / Schmid, 
Stefan, ed. – Switzerland: Springer, 2018  
Call No- 338.88 INT                Acc. No.: 2771 
 

This book illustrates the various facets of internationalization in managerial practice, starting 

with a strategic outline of the many options firms have when formulating internationalization 

strategies. The core of the book consists of six case studies on firms from diverse industries, such 

as sporting goods, aviation, grocery discount, motorcycle, computer and IT, and fast-food. The 

cases present a variety of ways of entering and operating in foreign markets, such as export, 

franchising, joint ventures, strategic alliances, greenfield-investments, acquisitions and mergers. 

In addition to market entry strategies, the cases provide readers, educators and students with 

insights into target market strategies, timing strategies, allocation strategies and coordination strategies of well-

known companies. 

Interrogating public policy theory: a political values perspective / Botterill, Linda Courtenay | Fenna, 
Alan. – Cheltenham: Edward Elgar, 2019 
Call No- 320.6 BOT                 Acc. No.: 2772 
 

This book questions the way policy making has been distanced from politics in prevailing theories 

of the policy process and highlights the frequently overlooked ubiquity of values and values 

conflicts in politics and policy. It examines the strengths and weaknesses of current theories, 

reviews the illusions of rationalism in politics, and explores the way values are implicated 

throughout the democratic process, from voter choice to policy decisions. It argues that our 

understanding of public policy is enhanced by recognizing its intrinsically political and value-

laden nature. 
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Introducing a new economics: pluralist, sustainable and progressive / Reardon, Jack | Madi, Maria 
Alejandra | Cato, Molly Scott. – London: Pluto Press, 2018 
Call No- 330 REA                Acc. No.: 2773 
 

This textbook introduces basic economic principles from a new perspective, characterized by its 

pluralist, sustainable, progressive and global approach. The book begins with an introduction to 

the problems of our generation and the benefits of pluralism. It then introduces to the principles 

of economics. It also discusses the key concepts of pluralism, sustainability and progressivity. It 

then moves on to discuss human sustainability within an economic context by discussing work, 

employment, power, capital, markets, money and debt. The fundamentals of economics are 

then presented with special attention devoted to prices, firms and the evolution of industries, 

the development and applicability of knowledge, consumption, savings and investment and recessions. Next it 

introduces tools to help students model the economy from a dynamic and global perspective. And finally the 

book concludes with attention to consensus building, democratic decision making and offering a roadmap for 

the future.  This textbook reflects a new ethos of economics education, highlighting sustainability and justice in 

its discussion of work, employment, power, capital, markets, money and debt.  
 

Investment analysis: an introduction to portfolio theory and management / Dempsey, Michael. – 
London: Routledge, 2020 
Call No- 332.6 DEM                 Acc. No.: 2774 
 

This textbook is designed as a core text for finance courses that cover market investments, 

portfolio formation, and the management of investment portfolios. As such, the text seeks to 

convey insight and actual wisdom as to the nature of these activities. When combined with a 

commitment to thinking independently, the text offers the student a rigorous preparation for 

entry to the funds management industry. The text builds in step-by-step stages with Illustrative 

Examples that consolidate the student’s progress and understanding through each chapter. 
 

Laws of human nature / Greene, Robert. – London: Profile Books, 2018 
Call No- 158 GRE               Acc. No.: 2983 
 

This text takes an in-depth look at the many aspects of the human condition that often go 

overlooked or unacknowledged. Author explains, we are all a bit narcissistic, irrational, short-

sighted and prone to compulsive and aggressive behavior. But once we accept and start to 

understand these aspects of human nature, we can begin to control and even benefit from them. 

Author also teaches us how to detach ourselves from our own emotions and master self-control, 

how to develop the empathy that leads to insight, how to look behind people's masks, and how 

to resist conformity to develop your singular sense of purpose. Whether at work, in 

relationships, or in shaping the world around you, this text offers brilliant tactics for success, self-improvement, 

and self-defence. 
 

Leadership contract: the fine print to becoming an accountable leader – 3rd ed. / Molinaro, Vince. - 
New Jersey: Wiley, 2018 
Call No- 658.4092 MOL               Acc. No.: 2847 
 

This book explains why leadership, and specifically leadership culture, is the only real 

differentiator between the organizations that thrive and those that fall behind. This book 

explains how to establish a leadership contract that is fully understood and agreed upon by 

business leaders to ensure the success of their company. The book lays out the four terms and 

conditions of the leadership contract and enlists leaders in making a conscious decision to lead, 

including the understanding that leadership is a decision, entails an obligation, is difficult, and 

requires a community. The book identifies the shortcomings of current leadership methods and 

explains how to adopt new policies and mentalities to make you a better leader and ensure business success.   
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Learning to think strategically – 4th ed. / Sloan, Julia. – London: Routledge, 2020 
Call No- 658.4012 SLO               Acc. No.: 3073 
 

This book highlights the role of informal learning, underscores the relevance of engaging in the 
arts, and has global application for those tasked with making strategy in this rapidly changing 
world. In this text the author offers an expanded definition of strategic thinking based on critical 
theory and also presents a previously unexamined account of the relationship between strategic 
thinking and the learning process involved — taking learning from the academic to the everyday. 
New features include an expanded list of learning methods to develop strategic thinking, a more 
extensive look at global cultural perspectives of strategic thinking, additional scenarios and case 
vignettes, and online resources comprising test bank questions and lecture slides. 

 
Macroeconomics – 10th ed. / Mankiw, N. Gregory. - New York: Macmillan Education, 2019 
Call No- 339.5 MAN                Acc. No.: 2779 
 

In this book author tried to keep balance between short-run and long-run topics. Author also 

incorporate the contributions of the classical economists before Keynes, and the new classical 

economists of the past several decades. Sub-stantial coverage is given to the loanable-funds 

theory of the interest rate, the quantity theory of money, Keynes and new Keynesians are 

necessary for understanding fluctuations, IS-LM model of aggregate demand, the short-run 

trade-off between inflation and unemployment, and modern models of business cycles 

dynamics. 

 

Made to stick: why some ideas survive and others die / Heath, Chip | Heath, Dan. – London: Arrow 
Books, 2008 
Call No- 302.2 HEA                 Acc. No.: 3089 
 

Author, in this book, take the lid of one of the great mysteries of life: why it is that we have no 

difficulty at all in remembering the details of, say a bogus scare story, and yet often struggle to 

recall information that may be vital to us. Isolating the six factors that make ideas sticky, they 

reveal through compelling analysis and entertaining anecdotes, precisely how our minds absorb 

information- and what we can all do to make sure our own ideas register with others. As 

entertaining as it is informative, this is a timely exploration of a fascinating human behaviour. At 

the same time, by demonstrating strategies like the 'Velcro Theory of Memory' and 'curiosity 

gaps', it offers superbly practical insights. 

 
Management consultancy for innovation / Williams, Christopher. - New York: Routledge, 2020 
Call No- 658.46 WIL                Acc. No.: 2782 
 

This book provides a new perspective on innovation in consultancy firms. Focusing on how 

consultancy firms can innovate in the modern era, it exposes and discusses key drivers for 

innovation in the industry. These are broken down into 5 dimensions - or ‘Poles’ - relating to 

forms of capital (human capital, social capital, and three types of organizational capital) that 

consultancy firms can use in order to innovate, both for themselves and for their clients. Readers 

of this book will not only gain insight into the "innovative consultancy" from the perspective of 

each of these Poles. They will also discover how consultancy firms need to find the right way of 

connecting these Poles together in order to produce the desired innovation. Readers will learn about the dangers 

of misaligning the Poles, as well as implications of innovative consultancy for ethics, academic research in the 

field of consultancy, and for careers. In addition to the academic literature, the book draws from real-world 

examples, cases and practice insights from various parts of the world. 
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Management in networks – 2nd ed. / Bruijn, Hans de | Heuvelhof, Ernst ten. - New York: Routledge, 
2018 
Call No- 658.403 BRU                Acc. No.: 2783 
 

In this book the authors cast light on multi-stakeholder decision-making. Using plain language, 

they reveal the nuts and bolts of decision-making within the numerous dilemmas and tensions 

at work. Drawing on a diverse range of illustrative examples throughout, their perceptive 

analysis examines how different interests can either support or block change, and the strategies 

available for managing a variety of stakeholders. This text also incorporates a wider spread of 

international cases, a chapter giving an overview of different network types, and a chapter 

looking at digital governance and the impact of big data on networks. 
 

Managing and leading organizational change / Hughes, Mark. – London: Routledge, 2019 
Call No- 658.406 HUG                Acc. No.: 2784 
 

This book combined important ongoing debates about managing change and leading change, 

giving a broader perspective that encourages readers to engage with both management and 

leadership. In combination, management and leadership insights inform how organizations are 

changing and how we can make a positive difference in such processes of change. This book 

speaks both to the applied and practical aspects of organizational change, as well as questioning 

the research and evidence base of organizational change practices. Chapters begin with real-

world insights, followed by coverage of the major theories. The ongoing nature of these debates 

is signposted through the inclusion of questioning sections with research case studies showcased. 
 

Managing risk in high-stakes faculty employment decisions / Flood, Julee T. | Leap, Terry L. – 
London: ILR Press, 2018 
Call No- 378.12 FLO                Acc. No.: 2785 
 

Authors critically examine the landscape of US institutions of higher learning and the legal and 

human resource management practices pertinent to college and university faculty members. To 

help minimize the potential pitfalls in the hiring and promotion processes, authors suggest ways 

that risk management principles can be applied within the unique culture of academia. The text 

outlines critical issues affecting U.S. higher education and analyzes the social and psychological 

biases that can arise during hiring, promotion, and tenure decisions. It also discusses contract 

and constitutional law from the perspective of institutions of higher learning and illustrates 

complex interactions that shape contractual, constitutional, and collegial issues in institutions of higher learning. 

Authors describes how risk management processes can help to deal with these complicated, but critical, issues 

and addresses constitutional issues associated with academic freedom and free speech on campus. They also 

investigate the nebulous, but important, issue of collegiality. 

Market research: the process, data, and methods using stata / Mooi, Erik | Sarstedt, Marko | Mooi-
Reci, Irma. – Singapore: Springer, 2018 
Call No- 658.83 MOO                Acc. No.: 2786 
 

This book is an easily accessible and comprehensive guide which helps make sound statistical 

decisions, perform analyses, and interpret the results quickly using Stata. It includes advanced 

coverage of ANOVA, factor, and cluster analyses in Stata, as well as essential regression and 

descriptive statistics. It is aimed at those wishing to know more about the process, data 

management, and most commonly used methods in market research using Stata. The book 

offers readers an overview of the entire market research process from asking market research 

questions to collecting and analysing data by means of quantitative methods. It is engaging, 

hands-on, and includes many practical examples, tips, and suggestions that help readers apply and interpret 

quantitative methods, such as regression, factor, and cluster analysis. 
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Marketing in a digital world / Rindfleisch, Aric, ed. | Malter, Alan J., ed. – Bingley: Emerald, 2019 
Call No- 658.8 MAR                Acc. No.: 2787 
 

The text focuses on how the digital revolution has affected the science and practice of 

marketing. The book considers the nature and consequences of a number of important new 

digital technologies and practices, including human-machine communication, software, mobile 

marketing, online reviews, big data, 3D printing and a wide range of other digital innovations. 

Many of these technological developments were completely unanticipated and as such the 

transformation is still unfolding. Therefore, whilst consumers have largely embraced and 

actively co-create many of these new innovations, there are also growing concerns about privacy 

and other adverse effects of digital technology. Each essay provides a thoughtful examination of this rapidly 

shifting landscape and offers a set of bold ideas regarding its future impact on the foundations of marketing and 

consumption. 

 
Marketing wisdom / Kompella, Kartikeya, ed. – Singapore: Springer, 2019 
Call No- 658.8 MAR               Acc. No.: 3074 
 

This book is collection of some great works of the experienced experts from the field of 

marketing. All the topics covered in this book are critically most important in current scenario, 

which make it a rich and rewarding source of ideas, concepts and insights into the fluid world of 

marketing. Readers will get exposure to several important topics in marketing in a compendious 

manner without having to read an entire book on each topic.  Each chapter reflects the latest 

perspective of the author on these topics with suitable examples. 

 
Mastering digital transformation: towards a smarter society, economy, city and nation / Hanna, 
Nagy K. – Bingley: Emerald, 2016 
Call No- 338.47 HAN               Accn. No.: 2788 
 

This book bridges the current disconnect between the ICT specialists and their development 

counterparts in various sectors so as to harness the ongoing ICT revolution to maximize 

development impact and minimize downside risks. Posing a holistic and strategic framework 

that draws on lessons learned across all sectors to guide national leaders and development 

practitioners interested in moving from vision to action, it is an important work for researchers 

and students of ICT who aim to pursue innovative, inclusive and sustainable development 

paradigms. Author presents a systematic approach to integrate ICT into development policies 

and programs across sectors of economy and society. 

 
Marketing strategy: a decision-focused approach – 8th ed. / Walker, Orville C. | Mullins, John W. – 
Singapore: McGraw-Hill, 2014   
Call No- 658.8 WAL               Acc. No.: 2871 
 

This text covers the concepts and theories of creating and implementing a marketing strategy 

and offers a focus on the strategic planning process and marketing’s cross/inter-functional 

relationships. It distinguishes itself from competitors by maintaining a strong approach to 

strategic decision making. This edition helps students integrate what they have learned about 

analytical tools and the 4P’s of marketing within a broader framework of competitive strategy. 

Four key and relevant trends that are sweeping the world of marketing theory and practice are 

integrated throughout this new edition. 
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Marketing whitebook 2019-20: purpose, personalisation and performance / Business World Books. 
- BW Business World, 2019 
Call No- 658.8 BW               Acc. No.: 2870 
 

This handy manual is based on current studies from the country's best-known consulting firms 

and market research agencies. Anchored by perceptive columns from experts, this easy-to-

navigate volume is divided into three broad sections i.e. The Indian Marketscape: A macro view 

of the country, giving an economic, social, and infrastructural picture of this nation; People and 

Places: Meet the diverse Indian consumer, and what drives her choices and Changing 

Consumption Patterns: A look at the changing dynamics that will shape the future of the Indian 

marketplace. 

Measuring electronic word-of-mouth effectiveness: developing and applying the eWOM trust scale 
/ Weitzl, Wolfgang. – Germany: Springer Gabler, 2017 
Call No- 659.133 WEI               Acc. No.: 2790 
 

The author introduces a novel perspective for measuring consumer trust in eWOM by applying 

a rigid scale development process. In doing so, the research aims to set new methodical 

standards for developing reliable, valid and practicable research instruments. Most importantly, 

however, the research offers valuable insights into the nature and role of consumer-initiated vs. 

marketer-initiated online communication in an intercultural context by conducting a series of 

qualitative and quantitative surveys using samples from three countries. 

Multilevel modeling of categorical outcomes using IBM SPSS / Heck, Ronald H. | Thomas, Scott L | 
Tabata, Lynn N. -  New York: Routledge, 2012 
Call No- 005.55 HEC                Acc. No.: 2868 
 

This book introduces the multilevel approach to modeling with categorical outcomes using IBM 
SPSS Version 20. Readers learn how to develop, estimate, and interpret multilevel models with 
categorical outcomes. The authors walk readers through data management, diagnostic tools, 
model conceptualization, and model specification issues related to single-level and multilevel 
models with categorical outcomes. Screen shots clearly demonstrate techniques and navigation 
of the program. Modeling syntax is provided in the appendix. Examples of various types of 
categorical outcomes demonstrate how to set up each model and interpret the output. 
Extended examples illustrate the logic of model development, interpretation of output, the 

context of the research questions, and the steps around which the analyses are structured. 

 
Nonlinear estimation: methods and applications with deterministic sample points / Bhaumik, 
Shovan | Date, Paresh. - Boca Raton: CRC Press, 2020 
Call No- 519.544 BHA               Acc. No.: 2794 
 

This book focusses on a comprehensive treatment of deterministic sample point filters (also 

called Gaussian filters) and their variants for nonlinear estimation problems, for which no closed-

form solution is available in general. Gaussian filters are becoming popular with the designers 

due to their ease of implementation and real time execution even on inexpensive or legacy 

hardware. The main purpose of the book is to educate the reader about a variety of available 

nonlinear estimation methods so that the reader can choose the right method for a real life 

problem, adapt or modify it where necessary and implement it. The book starts from the basic 

conceptual solution of a nonlinear estimation problem and provides an in depth coverage of (i) various Gaussian 

filters such as the unscented Kalman filter, cubature and quadrature based filters, Gauss-Hermite filter and their 

variants and (ii) Gaussian sum filter, in both discrete and continuous-discrete domain. 
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Nonprofit marketing and fundraising: a research overview / Bennett, Roger. - New York Routledge 
2019 
Call No- 658.15224 BEN               Acc. No.: 2795 
 

This book provides a concise introduction to the latest research in the nonprofit marketing and 

fundraising field, reviews current controversies, outlines the major theories and models of 

fundraising, and presents suggestions for future research. The text guides the reader through 

the myriad of research undertaken on nonprofit marketing and fundraising, summarises 

important findings and key thinking on fundraising strategies and processes, offers conceptual 

insights into emerging themes and emphasises recent advancements in digital fundraising.   

 
Operational risk modelling in financial services: the exposure, occurrence, impact method / Naim, 
Patrick | Condamin, Laurent. - West Sussex: Wiley, 2019 
Call No- 658.155 NAI               Acc. No.: 2796 
 

This text provides risk professionals with a forward-looking approach to risk modelling, based 

on structured management judgement over obsolete statistical methods. Proven over a 

decade’s use in significant banks and financial services firms in Europe and the US, the Exposure, 

Occurrence, Impact (XOI) method of operational risk modelling played an instrumental role in 

reshaping their operational risk modelling approaches. In this book, the expert team that 

developed this methodology offers practical, in-depth guidance on XOI use and applications for 

a variety of major risks. 

 
Organization theory: critical and philosophical engagements / Peltonen, Tuomo. – Bingley: Emerald 
2016 
Call No- 302.35 PEL               Acc. No.: 2797 
 

This book addresses historical development of organization by directly using the historical 

sources of organization, instead of offering a secondary reading of the classics. It also shows how 

turns in social and cultural history intertwine with the changes in philosophical assumptions and 

social theoretical paradigms, without resorting to a simplified linear narrative. The book critically 

engages with both continuity and discontinuity between the different theoretical perspectives. 

 

 

Organizations, strategy and society: the orgology of disorganized worlds / Durand, Rodolphe. - New 
York: Routledge, 2015 
Call No- 302.35 DUR               Acc. No.: 2798 
 

The text draws on neo-institutional and strategy theories of competitive advantage and 

develops an integrative approach to theorizing organizations and their behaviors, termed 

‘orgology’. It explains that organizations can act strategically to protect and renew the meaning 

that individuals give to their lives. In so doing, organizations that survive and thrive impose their 

logics on society, thereby influencing what is legitimate or not. In turn, individuals must 

reinterpret their multiple associations with organizations and contribute to reinforcing or 

inhibiting social evolutions. This new way of understanding organizations’ relationships with 

society results in a reconsideration of management and the role of individuals in building their future. 
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Originals: how non-conformists move the world / Grant, Adam. – London: WH Allen, 2016 
Call No- 153.35 GRA                 Acc. No.: 3090 
 

Author in this book examines how people can drive creative, moral and organisational progress 
and how leaders can encourage originality in their organisations. How can we originate new 
ideas, policies and practices without risking it all? Using surprising studies and stories spanning 
business, politics, sports, and entertainment, author explores how to recognize a good idea, 
speak up without getting silenced, build a coalition of allies, choose the right time to act, and 
manage fear and doubt; how parents and teachers can nurture originality in children; and how 
leaders can build cultures that welcome dissent. 
 

 
Oxford handbook of private equity / Cumming, Douglas, ed. - New York: Oxford University Press, 
2012 
Call No- 332.6322 OXF               Acc. No.: 2799 
 

The Handbook provides a comprehensive picture of the issues surrounding the structure, 

governance, and performance of private equity (typically includes investments in venture capital 

or growth investment, as well as late stage, mezzanine, turnaround (distressed) and buyout 

investments). It comprises contributions from 41 authors based in 14 different countries. The 

book is organized into eight parts, the first of which introduces the issues, explains the 

organization of the handbook and briefly summarizes the contributions made by the authors in 

each of the chapters. 

 
Passing the torch: preserving family wealth beyond the third generation / Alberts, Ilze. - New Jersey: 
John Wiley, 2018 
Call No- 332.024 ALB               Acc. No.: 2800 
 

This text teaches high net-worth families how to foster a strong family dynamic to be truly 

generational. Inside, first-generation wealth creators will learn how to create a culture of 

sustainability and growth and endow subsequent generations with the tools and mind-set 

necessary to prosper. Subsequent generations will learn how to receive the torch, sustain and 

grow the family’s capital and pass the torch to the next generation. 

 

 
 
Portfolio rebalancing / Qian, Edward E. - Boca Raton: CRC Press, 2019 
Call No- 332.6 QIA               Acc. No.: 2801 
 

This book provide mathematical and empirical analysis of the effects of portfolio rebalancing on 

portfolio returns and risks. The mathematical analysis answers the question of when and why 

fixed-weight portfolios might outperform buy-and-hold portfolios based on volatilities and 

returns. The empirical analysis, aided by mathematical insights, will examine the effects of 

portfolio rebalancing in capital markets for asset allocation portfolios and portfolios of stocks, 

bonds, and commodities.  
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Post-merger management: value creation in M and A integration projects / Meynerts-Stiller, Kirsten 
| Rohloff, Christoph. – Bingley: Emerald, 2019 
Call No- 658.162 MEY               Acc. No.: 2802 

This book pools the current know-how, and closes important knowledge gaps, to offer hands-on 

advice and practical answers to the many 'how to' questions relating to merger implementation. 

It also explains the broader M&A context in which integration projects are rooted, providing a 

crucially important understanding of how to assess the chances of realising synergy potential 

and evaluate integration risks. The book demonstrates how integration can succeed and 

provides a candid overview of everything that needs to be done to navigate one of the most 

challenging areas of entrepreneurial activity. 

 

Power of data storytelling / Vora, Sejal. - New Delhi: Sage, 2019  
Call No- 658.452 VOR                 Acc. No.: 3091 
 

This text aims to solve the classic dilemma of—How do I make company data interesting and 

present it in the form of a great data story for today’s time-crunched professionals. The book 

focuses on various methods of converting dry facts and figures into interesting characters, 

events and relaying them in the form of a story to enable company’s decision-making. The book 

covers all data story related aspects— art of storytelling, building, writing and visualizing. The 

book reflects practical corporate examples from varied fields and how data storytelling enabled 

the decision-making process. It does not require knowledge of sophisticated tools and 

introduces new, simple and application-oriented methods at every stage to take data storytelling forward. 

 

Practice of professional consulting / Verlander, Edward G. - San Francisco: Jossey- Bass, 2012 
Call No- 658.46 VER               Acc. No.: 2872 
 

This text is a comprehensive examination of professional consulting. In this practical resource 

author offers an overview of the industry and includes the most useful processes, tools, and 

skills used by successful consultants to produce solutions for their clients. The book also reveals 

why consulting is a growing and attractive career option. Filled with a wealth of must-have 

information from a wide range of consulting professionals, the book includes: a model of the 

consulting cycle; a diagnostic instrument for assessing consulting roles; ideas of how to develop 

political intelligence to navigate client organizations; tools for managing consulting meetings, 

risk assessment, and skills transfer; techniques in communications, emotional intelligence, presentations, and 

listening; and much more. 

 
Practitioner's handbook of team coaching / Clutterbuck, David, ed. | Gannon, Judie, ed. | Hayes, 
Sandra, ed. | Iordanou,m Ioanna, ed. | Lowe, Krister, ed. | Mackie, Doug, ed. – London: Routledge, 
2019 
Call No- 658.3124 PRA               Acc. No.: 2804 
 

This book provides a dedicated and systematic guide to some of the most fundamental issues 

concerning the practice of team coaching. It seeks to enhance practice through illustrating and 

exploring an array of contextual issues and complexities entrenched in it. The aim of the volume 

is to provide a comprehensive overview of the field and, furthermore, to enhance the 

understanding and practice of team coaching. To do so, the editorial team presents, synthesizes 

and integrates relevant theories, research and practices that comprise and undergird team 

coaching. This book is, therefore, an invaluable specialist tool for team coaches of all levels. 
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Privatization / Knight, Jack, ed. | Schwartzberg, Melissa, ed. - New York: New York University Press 
2019 
Call No- 338.925 PRI               Acc. No.: 2805 
 

This book contains essays which consider how we should evaluate the decision to privatize, both 
with respect to the quality of outcomes that might be produced, and in terms of the effects of 
privatization on the core values underlying democratic decision-making. Privatization also 
affects the structure of governance in a variety of important ways, and these essays evaluate 
the consequences of privatization on the state. Privatization sheds new light on these highly 
salient questions of contemporary political life and institutional design.  

 
 

 
Profiting from integrity: how CEOs can deliver superior profitability and be relevant to society / 
Barlow, Alan. - New York: Routledge, 2018 
Call No- 658.4088 BAR               Acc. No.: 2807 
 

This book provides a powerful evidence-based argument for chairmen, non-executive directors 
and shareholders, staff and other stakeholders to challenge incumbent CEOs as to why they are 
not leading their business with a pro-integrity approach and thereby delivering superior 
profitability. Author explains the value and application of his approach. He draws on 
benchmarking research and a case study example to provide rigour and context to the model. 
 

 
 

 
Psychology of financial consumer behavior / Maison, Dominika. – Switzerland: Springer, 2019 
Call No- 658.8342 MAI               Acc. No.: 2848 
 

This book stresses the psychological perspective in explaining financial behaviour. Traditionally, 
financial behaviours such as saving, spending, and investing have been explained using 
demographic and economic factors such as income and product pricing. The consequence of this 
way of thinking is that financial institutions view their clients mostly from the perspective of 
their income. By taking a psychological approach, this book stresses the perspective of 
consumers confronted with a quickly changing financial world: the changing of financial offers 
and products (savings, investments, and loans), the changing of payment methods (from cash to 
cheques, cards and mobile payments), the accessibility and temptation of goods, and the 

changing of insurance and pension systems. This book provides insight into the thought processes of consumers 
in a variety of financial topics. 
 

 
Quality and performance excellence : management, organization and strategy – 6th ed. / Evans, 
James R. - New Delhi: Cengage Learning, 2013 
Call No- 658.4013 EVA                 Acc. No.: 3093 
 

This textbook presents the basic principles and tools associated with quality and performance 
excellence using relevant, real-world illustrations and examples. The text thoroughly illustrates 
how these basic principles and methods have been put into effect in a variety of organizations. 
It also illustrates the relationship between basic principles and the popular theories and models 
studied in management courses. The case studies focus on large and small companies in 
manufacturing and service industries in North and South America, Europe, and Asia-Pacific. 
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Quantal response equilibrium: a stochastic theory of games / Goeree, Jacob K. | Holt, Charles, A. | 
Palfrey, Thomas R. - New Jersey: Princeton University Press, 2016 
Call No- 519 GOE               Acc. No.: 2809 
 

This book presents a stochastic theory of games that unites probabilistic choice models 

developed in psychology and statistics with the Nash equilibrium approach of classical game 

theory. Nash equilibrium assumes precise and perfect decision making in games, but human 

behaviour is inherently stochastic, and people realize that the behaviour of others is not 

perfectly predictable. In contrast, QRE models choice behaviour as probabilistic and extends 

classical game theory into a more realistic and useful framework with broad applications for 

economics, political science, management, and other social sciences. 

 
Quantitative research methods in consumer psychology: contemporary and data-driven approaches 
/ Hackett, Paul M. W., ed. - New York: Routledge, 2019 
Call No- 658.83 QUA               Acc. No.: 2810 
 

This new book addresses a broad range of approaches to consumer psychology research along 

with developments in quantitative consumer research. Experts in their respective fields offer a 

perspective into this rapidly changing discipline of quantitative consumer research. The book 

focuses on new techniques as well as adaptations of traditional approaches and addresses ethics 

that relate to contemporary research approaches. Each chapter provides both a theoretical 

grounding in its topic area and offers applied examples of the use of the approach in consumer 

settings. 

 

Reading capital today: Marx after 150 years / Schmidt, Ingo, ed. | Fanelli, Carlo, ed. – London: Pluto 
Press, 2017 
Call No- 335.4 REA               Acc. No.: 2812 
 

In this wide-ranging new volume, leading thinkers reflect on Capital's legacy, its limitations and 

its continuing relevance for today, highlighting issues including ecology, gender, race, labour, 

communism, the 'Third World' and imperialism. The contributors also aim to identify the 

connections between Capital and various socialist projects of the past and draw lessons from 

those experiences that might contribute to the reinvention of socialist politics today. 

 

 

 

Reinventing the product: how to transform your business and create value in the digital age / 
Schaeffer, Eric | Sovie, David. - New York: Kogan Page, 2019 
Call No- 658.575 SCH               Acc. No.: 2813 
 

This book looks at the ways traditional products are transforming into smart connected products 

and ecosystem platforms at a rate much faster than most organizations think. Authors show 

how this reinvention is made possible: by AI and digital technologies, such as IoT sensors, 

blockchain, advanced analytics, cloud and edge computing. They show how to deliver truly 

intelligent, and potentially even autonomous, products with the more personalized and 

compelling experiences that today's users, consumers and enterprises expect. The text makes a 

stringent case for companies to rethink their product strategy, their innovation and engineering 

processes, and the entire culture to build the future generations of successful 'living products'. Featuring case 

studies from global organizations such as Faurecia, Signify, Symmons and Haier and interviews with thought 

leaders and business executives from top companies including Amazon, ABB, Tesla, Samsung and Google, this 

book provides practical advice for product-making companies as they embark on, or accelerate, their digitization 

journey.   
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Research in organizational change and development / Shani, Abraham B. Rami, ed. - Noumair, Debra 
A., ed. – Bingley: Emerald, 2019 
Call No- 658.406 RES               Acc. No.: 2814  
 

This volume introduces thought-provoking insights on inclusivity within organizations. These 

include: the philosophical foundation of organization development and change; positive 

organizational scholarship as a scientific base for sustainable change; the practice of humility 

and humble behaviours; a socio-economic approach to organization development enhancing the 

compatibility between the human system, stakeholders, and stockholders; the importance of 

collaborative effort across hierarchies and vertical boundaries, despite tensions that undermine 

middle managers' role as change agent; the use of top-down and bottom-up processes to link 

attitudes and enhance levels of engagement; how leaders in social enterprise development continuously 

respond to common paradoxes of engagement; and, finally, enhancing a culture of inclusive, agile and thriving 

teams in environments of continuous change. 

 

Risk measurement: from quantitative measures to management decisions / Guegan, Dominique | 
Hassani, Bertrand K. – Switzerland: Springer, 2019 
Call No- 658.155 GUE               Acc. No.: 2815 
 

This book combines theory and practice to analyze risk measurement from different points of 

view. The limitations of a model depend on the framework on which it has been built as well as 

specific assumptions, and risk managers need to be aware of these when assessing risks. The 

authors investigate the impact of these limitations, propose an alternative way of thinking that 

challenges traditional assumptions, and also provide novel solutions. Starting with the 

traditional Value at Risk (VaR) model and its limitations, the book discusses concepts like the 

expected shortfall, the spectral measure, the use of the spectrum, and the distortion risk 

measures from both a univariate and a multivariate perspective. 

 

Robot revolution: understanding the social and economic impact / Hudson, John. – Cheltenham: 
Edward Elgar, 2019 
Call No- 338.064 HUD               Acc. No.: 2816 
 

 This book looks at both the history of robots, in science and in fiction, as well as the science 

behind robots. Specific chapters analyse the impact of robots on the labour market, people’s 

attitudes to robots, the impact of robots on society, and the appropriate policies to pursue to 

prepare our world for the robot revolution. Overall the book strikes a cautionary tone. Robots 

will change our world dramatically and they will also change human beings. These important 

issues are examined from the perspective of an economist, but the book is intended to appeal 

to a wider audience in the social sciences and beyond. 

 

Routledge companion to financial services marketing / Harrison, Tina, ed. | Estelami, Hooman, ed. 
- London: Routledge, 2015 
Call No- 332.1 ROU               Acc. No.: 2817 
 

This book is a comprehensive compendium that reflects the development and maturation of the 

research domain, and pulls together, in a single volume, the current state of thinking and debate. 

The events associated with the financial crisis have highlighted that there is a need for banks 

and other financial institutions to understand how to rebuild trust and confidence, improve 

relationships and derive value from the marketing process.  
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Routledge companion to the history of retailing / Stobart, Jon, ed. | Howard, Vicki, ed. - New York: 
Routledge, 2019 
Call No- 658.87 ROU               Acc. No.: 2850 
 

This text offers an up-to-date, comprehensive thematic, spatial and chronological coverage of 

the history of retailing. This Companion goes beyond traditional narratives that are too simplistic 

and Euro-centric and offers a vibrant survey of this field. It is divided into four broad sections: 1) 

Contexts, 2) Spaces and places, 3) People, processes and practices and 4) Geographical 

variations. Chapters are written in an analytical and synthetic manner, accessible to the general 

reader as well as challenging for specialists, and with an international perspective. This volume 

is an important resource to a wide range of readers, including marketing and management 

specialists, historians, geographers, economists, sociologists and urban planners. 

 

Scrum: the art of doing twice the work in half the time / Sutherland, Jeff. – London: Random House 
Business Books, 2015 
Call No- 658.4012 SUT               Acc. No.: 2883 
 

Scrum, which is an approach for getting work done originated by the author of this book, shows 

you how to deliver a product or service on time and on budget. It explains how to define 

precisely what it is that you are seeking to achieve, how to set up the team to achieve it, and 

how to monitor progress until the project is successfully completed. Filled with practical 

examples drawn from all types and organisation it will make you rethink the fundamentals of 

successful management – and show you how to get things done however every day or ambitious, 

however small or large your organisation.  

 

Slums in India / Shekhar, Ravi. - New Delhi: Segment Books, 2019 
Call No- 307.3364 SHE               Acc. No.: 3021 
 

This book discusses the problems related to growth of slum areas. In the last 50 years or so, the 

slums are taking a central stage in the form of housing in large urban centre of developing 

countries and despite rigorous efforts, countries and civic administration have been unable to 

even restrict the growth rate; whilst getting rid of yet them far-fetched a dream. This alarming 

situation begs a question whether slums are inevitable? Increasing poverty and inequality, 

overcrowding as population in the urban area is increasing day by day and lack of corresponding 

growth in land supply for housing due to certain regulatory framework. This book also discusses 

the various definitions of settlements Government did in different states of the country and their inherent 

characteristics. 

 

Smart retailing: technologies and strategies / Pantano, Eleonora | Dennis, Charles. – Switzerland: 
Palgrave Macmillan, 2019 
Call No- 658.87 PAN               Acc. No.: 2819 
 

This book aims to map the most relevant technologies that have the potential to reshape the 

retail industry by providing a comprehensive theoretical framework. The authors demonstrate 

how technology is pushing innovation and examine how smart technologies can be fruitfully 

applied both in-store and through digital channels. The aim of the book is to synthesise theory 

and practice and provide a richer understanding of new digital opportunities offered by the 

‘smart’ experience. An accessible resource for researchers who want to understand this 

phenomenon as part of their expertise in digital marketing and e-commerce. It also provides 

insights for practitioners who are experiencing the dramatic effects of new technologies on their 

retail strategies. 
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Smash: using market shaping to design new strategies for innovation, value creation, and growth / 
Nenonen, Suvi | Storbacka, Kaj. – Bingley: Emerald, 2018 
Call No- 658.8 NEN               Acc. No.: 2820 
 

This text traces the three main resulting shifts in strategic thinking: (1) from firm focus to context 

focus, where the relevant context is our definition of the market; (2) from competing and 

winning to value creation and cooperation; and (3) from analysis, prediction and planning to 

non-predictive strategizing and experimentation. Authors weave these three strands together 

into a cohesive strategic framework – Strategies for Market Shaping. Market shaping strategies 

acknowledge that much of firm performance is explained by the markets where a firm operates. 

Crucially, strategic choices go beyond market selection, entry and exit; firms should actively seek 

to adapt the market to the firm instead of the firm to the market and open up untapped value in the process. 

Market shaping is not new. What is new is systematizing an actionable framework for understanding and shaping 

markets. And the good news: It does not take market power and resources, or intuitive genius, to shape markets 

to your own benefit. This book offers tangible strategies that savvy market shapers of any size can implement, 

making it a must-read.  
 

Social entrepreneurs: can they change the world? high-impact social venture – 2nd ed. /       
Thompson, Marcus | Mawson, Suzanne | Martin, Frank. – London: Palgrave Macmillan, 2017  
Call No- 658.408 THO               Acc. No.: 2821
  

This textbook equips readers with the tools needed to create and manage a successful social 

enterprise and provides an excellent balance between theory and practice. Taking a highly 

engaging and focused approach, the text explores what it takes for entrepreneurs to translate 

their ambition and vision into an organisation that is targeted and socially meaningful. This 

edition shows how theories, models and concepts within entrepreneurship, business strategy 

and international marketing can be adapted to create high-impact social ventures that will 

deliver both positive impact and commercial success. 
 

Social media in human resources management / Bondarouk, Tanya, ed. | Olivas-Lujan, Miguel R. ed. 
– Bingley: Emerald, 2013 
Call No- 658.3 SOC               Acc. No.: 2822 
 

This volume utilizes empirical and theoretical approaches to shed light on this exciting set of 

emerging, stimulating new uses of technology that stretch creativity beyond conventional limits. 

Social media have radically shifted the way people relate with each other and with organizations 

in technology-mediated ways; few areas are being impacted more strongly than Human 

Resources or Personnel Management. Attraction of candidates, internal communication with 

employees, communication with and among people; creation, design, testing and promotion of 

new services, new ways of organizing are appearing and changing the landscape at record 

speeds. This text enable a better understanding of how the social media revolution is pushing boundaries. 
 

Sprint: how to solve big problems and test new ideas in just five days / Knapp, Jake | Zeratsky, 
John | Kowitz, Braden. – London: Bantam , 274p 
Call No- 658.403 KNA                 Acc. No.: 3094 
 

This text book is about a process which is developed by the author and his two partners during 

his work at Google Venture for solving tough business problems, proven at more than 100 

companies. This process is named as- The Sprint. The sprint is process for answering crucial 

questions through prototyping and testing ideas with customers. This text is a practical guide to 

answering critical business questions for teams of any size, from small startups to Fortune 100s, 

from teachers to non-profits. It’s for anyone with a big opportunity, problem, or idea who needs 

to get answers today. 
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Start-up: a practice based guide for new venture creation / Hill, Inge. - New York: Palgrave, 2016 
Call No- 658.11 HIL               Acc. No.: 2825 
 

The book is for anyone looking to start a business – whether you are a student or a professional 

preparing to launch your own business or social enterprise. It covers the crucial business 

processes you need to consider when starting a new venture and contains inspirational and 

educational cases of successful start-ups by young people from across the globe, including the 

UK, the US, Hong Kong and Romania. Drawing on the author's extensive practical experience, 

this book is an invaluable guide to the world of start-ups. 

 
Start-up marketing strategies in India / Ramesh, M. Anil, ed. | Grover, Priya, ed. | Dasgupta, 
Sabyasachi, ed. – Bingley: Emerald 2019  
Call No- 658.11 STA               Acc. No.: 2826 
 

This book analyses real-life marketing challenges faced by Indian start-ups from across the 

marketing mix of Product, Price, Place and Promotion. Eleven original case studies discuss the 

experiences of successful Indian entrepreneurs across a wide variety of sectors, including Health 

Tech, Fintech, media and entertainment, and Fast-Moving Consumer Goods (FMCG).  Each case 

investigates the dilemmas faced by Indian start-ups on issues in their marketing mix and 

presents guidance on practical ways to resolve them through fine-tuning the marketing strategy. 

A special focus is placed on the views and actions of the start-up founder(s) or CEO dealing with 

the dilemma, to highlight their innovative solutions. The book is an informative guide for entrepreneurs, 

marketing scholars and practitioners who wish to explore the marketing challenges that new companies face 

and find new ways to overcome them. 

 

Store wars: the worldwide battle for mindspace and shelfspace, online and in-store – 2nd ed. / 
Thain, Greg | Bradley, John. - Chichester Wiley 2012  
Call No- 658.8 THA               Acc. No.: 2827 
 

This completely revised and updated text brings right up to date the struggle between 

manufacturers and retailers for control of mindspace and shelfspace in developed markets, 

emerging markets and the internet. This text shows comprehensive and complex approach to 

the consumer & retail market and the interaction between FMCG retailers and manufacturers. 

The book will also discuss the impact of the Global Crisis on the consumer and retail markets as 

well as predictions and prospects for the future.  

 

 

Strategic alliance management – 2nd ed. Tjemkes, Brian | Vos, Pepijn | Burgers, Koen. - New York: 
Routledge, 2018  
Call No- 658.4012 TJE                  Acc. No.: 2875; 2876 
 

This renewed and re-worked text connects theory to practice to help understand this important 

business practice. This text presents an academically grounded alliance development 

framework, detailing eight stages of alliance development with consideration for specific 

management challenges. For each stage, readers are presented with state-of-the-art theoretical 

insights, evidence-based managerial guidelines and a business case illustration. Additional 

chapters detail on contemporary alliance management challenges, including co-opetition and 

business eco-systems. Other chapters highlight the role of alliance professionals, alliance 

capabilities and paradoxical challenges in alliance relationships. 

http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Hill%2C%20Inge%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=Provider:Palgrave
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Ramesh%2C%20M.%20Anil%2C%20ed.%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Grover%2C%20Priya%2C%20ed.%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Dasgupta%2C%20Sabyasachi%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Dasgupta%2C%20Sabyasachi%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=Provider:Emerald
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Thain%2C%20Greg%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Bradley%2C%20John%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=Provider:Wiley
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Tjemkes%2C%20Brian%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Vos%2C%20Pepijn%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=au:%22Burgers%2C%20Koen%22
http://koha.iimj.ac.in/cgi-bin/koha/opac-search.pl?q=Provider:Routledge


IIM Jammu Library                                              New Arrival of Books – June 2020 

 

36 | P a g e  
 

Strategic consulting: tools and methods for successful strategy missions / Chereau, Philippe | 
Meschi, Pierre-Xavier. – Switzerland: Palgrave Macmillan, 2014 
Call No- 658.46 CHE               Acc. No.: 2874 
 

Authors of the book has tried to bridge the gaps between academic theory and real world 

practice, between strategic analysis and strategic management, and between planning and 

doing, by providing six essential mission, assessing the environment, defining a strategic 

positioning, choosing a growth strategy, expanding internationally, combining strategy, and 

innovation or (re)designing the business model briefings to help you deliver the best possible 

outcome. Each briefing is structured the same way, beginning with an outline of the consulting 

mission and its content before examining the theoretical background, before setting out a 

complete and practical methodology to complete the mission along with all the tools you will need along the 

way. 

 
Strategic corporate negotiations: a framework for win-win agreements / Caputo, Andrea. – 
Switzerland: Palgrave Macmillan, 2019 
Call No- 658.4052 CAP               Acc. No.: 2828  
 

This book analyses how they pose an important challenge for entrepreneurs, managers and 

advisors involved in complex negotiations among firms. Providing an overview and discussion of 

existing literature, the author further develops a theoretical framework for analysing corporate 

negotiations and illustrates how this can be implemented in real-life situations. This book 

presents an empirical case study from the automotive industry and analyses the negotiation 

between Fiat Chrysler in 2009, offering practical strategies for those involved in corporate 

negotiations. Presenting how win-win agreements can improve competitive advantage. 

 
Strategic execution: driving breakthrough performance in business / Carrig, Kenneth J. | Snell, Scott 
A. – California: Stanford Business Books, 2019 
Call No- 658.4012 CAR               Acc. No.: 2829 
 

This book addresses the challenges of execution, why it matters, and why the approach remains 

elusive. It introduces an integrated framework for understanding four priorities underlying 

execution excellence. Ultimately, it all comes down to alignment, agility, ability, and 

architecture. The authors lay out a process for applying the framework, helping business leaders 

to diagnose their challenges and to determine their path toward breakthrough performance. 

 

 

Strategic financial management for small and medium sized companies / Karadag, Hande. – Bingley: 
Emerald, 2015 
Call No- 658.1592 KAR               Acc. No.: 2830 
 

This book serves as a guide to prevent financial disasters. In an applicable fashion, author 

explains how financial management in an enterprise can be conducted strategically to attain 

significant improvement in business performance. Author also takes the basic strategic 

management model of environmental scanning-planning-implementing-feedback as a 

framework and approaches the core financial practices and instruments as elements of strategic 

financial management, which any small or medium sized enterprise can use as tools for 

sustainable organizational performance and growth. This text may be a vital reference for non-

financier small or medium sized enterprise owners and individuals who aim to successfully establish and run 

their own businesses. 
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Strategic marketing issues in emerging markets / Adhikari, Atanu, ed. – Singapore: Springer, 2018 
Call No- 658.8 STR               Acc. No.: 2831 
 

This book presents a collection of articles addressing a range of marketing strategies unique to 

emerging economies. It describes the component of strategic and tactical marketing, including 

the marketing mix, segments and targeting, product and market orientation, employing the 

Internet and social media, penetration and loyalty strategies and innovation, and other strategy 

issues in the marketing context. In addition, the book focuses on creating, communicating, and 

delivering customer value to emerging market consumers through diverse marketing strategies, 

processes, and programs in the context of emerging markets’ dynamics, consumer diversity, and 

competitors. 

 

Strategic marketing management in Asia: case studies and lessons across industries / Andaleeb, 
Syed Saad, ed. | Hasan, Khalid, ed. – Bingley: Emerald, 2017 
Call No- 658.8 STR                Acc. No.: 2832 
 

This book helps academics and students understand key issues, especially in the context of 

changing economic and related challenges in the Asian markets. Multi-industry case studies 

address how market opportunities need to be created, how to leverage constrained capabilities, 

and how to create sustainable, competitive advantage to pursue profitable growth in Asia. The 

case studies are drawn from across Asia, including Bangladesh, India, Sri Lanka, Malaysia, 

Myanmar, Pakistan, Vietnam and Singapore. 

 
 

Strategic marketing: market-oriented corporate and business unit planning / Tomczak, Torsten | 
Reinecke, Sven | Kuss, Alfred. – Germany: Springer, 2018 
Call No- 658.802 TOM               Acc. No.: 2833 
 

This textbook gives a clear and comprehensive overview of the process of strategic marketing 

planning. The authors provide a systematic framework that helps to structure the vast and 

complex marketing knowledge, thus making it more accessible and easier to use for strategic 

marketing planning. Many short case reports and examples serve to illustrate the key aspects of 

the marketing planning process. 

 

 
Strategic operations management – 4th ed. / Brown, Steve | Bessant, John | Jia, Fu. - New York: 
Routledge, 2018  
Call No- 658.4012 BRO               Acc. No.: 2834 
 

The text shows how vital it is to have world-class operations management in any organisation. 

In the past, where organisations tended to be more hierarchical than today, the words, 

"strategy" and "operations" were almost mutually exclusive. In today's highly competitive 

environment, though, strategic operations capabilities must be in place for organisations to 

provide goods and services that meet and exceed customer requirements. Key issues such as 

cost, speed, quality, flexibility and constant innovation are all part of strategic operations. 

However, achieving such capabilities does not come by chance - instead a range of factors need 

to be put in place.  This new edition pays equal attention to manufacturing and service sectors. It includes 

numerous references to, and discusses, major changes taking place in the business world, including 3-D printing; 

virtual organisations; Cloud – Big Data and the Internet of Things etc. Cases are included from a range of settings 

across the globe. 
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Strategic thinking: a comprehensive guide / Betz, Frederick. – Bingley: Emerald, 2016  
Call No- 658.4012 BET               Acc. No.: 2835 
 

This book uses actual histories of business successes and failures to illustrate theoretical 

concepts in strategic thinking. This book balances the emphasis on ‘process’ in strategy and with 

that of ‘content’ in strategic thinking. The author covers strategic vision, strategic ventures, 

strategic management, strategic theory, strategic business models, diversification strategies, 

strategic scenarios, change within societies, strategic dishonor, strategic planning, and a wide 

variety of other related subjects over the book. Many case studies and historical examples like, 

The Libor fraud of 2011, the Eurodollor Crisis of 2010-2014, the global Financial collapse 2007-

2008, the Bankruptcy of Enron etc. are given to make these concepts clear. 
 

Strategy and game theory: practice exercises with answers / Munoz-Garcia, Felix | Toro-Gonzalez, 
Daniel. – Switzerland: Springer, 2016 
Call No- 519.3 MUN               Acc. No.: 2836 
 

This textbook presents worked-out exercises on game theory with detailed step-by-step 

explanations and focuses on providing practical examples in which readers can learn to 

systematically apply theoretical solution concepts to different fields of economics and business. 

The text initially presents games that are of beginning level and gradually advances to more 

challenging games. The first six chapters cover complete-information games, separately 

analysing simultaneous-move and sequential-move games, with applications in industrial 

economics, law, and regulation. Subsequent chapters dedicate special attention to incomplete 

information games, such as signalling games, cheap talk games, and equilibrium refinements, emphasizing 

common steps and including graphical illustrations to focus readers’ attention on the most relevant payoff 

comparisons at each point of the analysis. 
 

Strategy pathfinder: core concepts and live cases – 3rd ed. / Angwin, Duncan | Cummings, Stephen. 
- West Sussex: Wiley, 2017  
Call No- 658.4012 ANG               Acc. No.: 2851 
 

This Text presents an innovative, dynamic guide to strategic thinking and practice. Using real-

world case examples from companies like Apple, the BBC, Hyundai, LEGO, McDonalds, Nike and 

SpaceX to illustrate critical concepts, this book enables readers to actively participate in real-

world strategy dilemmas and create their own solutions. Its ‘live’ micro-cases provoke discussion 

about business models, value creation, new ventures and more, while its complimentary 

instructional content introduces you to the best ‘classic’ and new tools of strategic management. 

Rather than passively reproducing past and current ideas, this book encourages strategic 

thinkers to learn by doing. The book is designed to help the reader to develop a clear understanding of key 

concepts while shifting your thought processes towards real strategic action and innovation. 

 

Strength in numbers: the new science of team science / Bozeman, Barry | Youtie, Jan. - New Jersey: 
Princeton University Press, 2017 
Call No- 658.4022 BOZ               Acc. No.: 2837 

The book synthesizes the results of the most far-reaching study to date on collaboration among 

university scientists to provide answers to such questions arises due to new ways of thinking 

about scientific research. Authors set out a framework to characterize different types of 

collaboration and their likely outcomes. They also develop a model to define research 

effectiveness, which assesses factors internal and external to collaborations. They advance what 

they have found to be the gold standard of science collaborations: consultative collaboration 

management. This strategy—which codifies methods of consulting all team members on a 

study’s key points and incorporates their preferences and values—empowers managers of STEM collaborations 

to optimize the likelihood of their effectiveness. 
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Superforecasting: the art and science of prediction / Tetlock, Philip E. | Gardner, Dan. - New York: 
Crown, 2015  
Call No- 338.5442 TET               Acc. No.: 2838 
 

This text offers a masterwork on prediction, drawing on decades of research and the results of 

a massive, government-funded forecasting tournament. The Good Judgment Project involves 

tens of thousands of ordinary people—including a Brooklyn filmmaker, a retired pipe installer, 

and a former ballroom dancer—who set out to forecast global events. Some of the volunteers 

have turned out to be astonishingly good. They’ve beaten other benchmarks, competitors, and 

prediction markets. They’ve even beaten the collective judgment of intelligence analysts with 

access to classified information. They are "superforecasters." In this book, authors show us how 

we can learn from this elite group. 

 
Supply chain risk management in the apparel industries / Cheng, Peter | Fu, Yelin | Lai, Kin Keung. 
- New York: Routledge, 2018  
Call No- 658.7 CHE               Acc. No.: 2839 
 

This book first gives a systematic introduction to the evolution of Supply Chain Risk Management 

through literature review and discusses the importance of Supply Chain Risk Management in the 

apparel industry. Second, it describes the life cycle of the apparel supply chain and defines the 

different roles of the value chain in the apparel industry. Thirdly, it identifies the risk factors in 

the Apparel Life Cycle and analyses the risk sources and consequences and finally, extends the 

importance of selection of the suppliers and develops a supplier selection model and Supply 

Chain Risk Management strategies solution by data analysis and case studies. 

 

Sustainable logistics / Macharis, Cathy, ed. | Melo, Sandra, ed. | Woxenius, Johan, ed. | Lier, Tom 
Van, ed. – Bingley: Emerald, 2014 
Call No- 658. 7 SUS               Acc. No.: 2840 
 

This book will bring a state of the art overview of the research done in sustainable logistics. It 

will be structured along the four A's of sustainable logistics: - 1 Awareness: it is important that 

companies and policy makers are aware of the effects of their activities and policies. New 

methods to estimate the effects of the logistic activities and the change towards more 

sustainable ways will be covered. 2 Avoidance: transport can be avoided by a better 

collaboration between actors (vertically and horizontally. Papers covering this topic will be 

introduced here. 3 Acting and shifting the goods to more environmentally friendly modes or to 

the non-peak hours. 4 Anticipation of new technologies: the use of more environmental friendly vehicles 

(electrical, LNG,..) within the logistic chain. 

 
Teams build to dominate / Santomassimo, Rod. – USA: Commercial Real, 2015 
Call No- 658.4022 SAN               Acc. No.: 2841 
 

The text tells the stories of commercial real estate teams who have secured a prominent position 

in their market. The story form gives a lot of information in a small space and is helpful to form 

an integrated team. Following the story, each chapter has a section to show how the team 

works. That part of chapter includes details about how different team handle compensation, 

meetings, splitting the work, finding, winning and more. This book will show you how to create 

your own successful team or improve the production of the team you have now.  
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Timing solutions for swing traders: successful trading using technical analysis and financial astrology 
/ Lee, Robert T. H. | Tryde, Peter A. – Singapore: Wiley, 2012 
Call No- 332.632 LEE                Acc. No.: 2852 
 

This is a book that introduces an approach to non-day trading that combines the four basic 

dimensions of trend analysis—price patterns, volume, price momentum, and price moving 

averages—with a little financial astrology. Focusing on the essentials of technical analysis, the 

book is filled with examples of reliable indicators and formulas that traders can use to help 

develop their own styles of trading, specially tailored to their individual needs and interests. 

Filled with real-life market examples to help you understand how to use the matrix of moving 

averages, how to apply different sets of time frame moving averages to form a trading decision, 

and how to determine the intermediate state of the market using the Queuing Theory (QMAC)—which dissects 

the interplay of long-term moving averages and helps anticipate major support and resistance levels—this book 

is packed with the information you need to maximize your trading potential. 

 

Trump: the art of the deal / Trump, Donald J. | Schwartz, Tony. - New York: Ballantine Books, 2015 
Call No- 333.33 TRU               Acc. No.: 3036 
 

 This book is an unguarded look at the mind of a brilliant entrepreneur- the ultimate read for 

anyone interested in the man behind the spotlight. Here is Trump in action- how he runs his 

organization and how he runs his life- as he meets the people he needs to meet, chats with 

family and friends, clashes with enemies, and challenges conventional thinking. But even a 

maverick play by rules, and Trump has formulated time-tested guidelines for success. He isolates 

the common elements in his greatest accomplishments; he shatters myths; he names, spells out 

the zeros, and fully reveals the deal-maker’s art. And throughout, Trump talks- really talks- about 

how he does it.   

 

Trusted data: a new framework for identity and data sharing / Hardjono, Thomas, ed. | Shrier, David 

L., ed. | Pentland, Alex, ed. – Cambridge: MIT Press, 2019 

Call No- 005.8 TRU               Acc. No.: 2853 
 

This text describes a data architecture that places humans and their societal values at the center 

of the discussion. By involving people from all parts of the ecosystem of information, this new 

approach allows us to realize the benefits of data-driven algorithmic decision making while 

minimizing the risks and unintended consequences. It proposes a software architecture and 

legal framework for an Internet of Trusted Data that provides safe, secure access for everyone 

and protects against bias, unfairness, and other unintended effects. This approach addresses 

issues of data privacy, security, ownership, and trust by allowing insights to be extracted from 

data held by different people, companies, or governments without collecting, holding, or revealing the 

underlying data. The software architecture, called Open Algorithms, or OPAL, sends algorithms to databases 

rather than copying or sharing data. 

Uncertainty and strategic decision making / Sund, Kristian J., ed. | Galavan, Robert J., ed. | Huff, 
Anne Sigismund, ed. – Bingley: Emerald, 2016  
Call No- 658.4012 UNC               Acc. No.: 2854 
 

This book focuses on the challenge of making strategic decisions in conditions of uncertainty. 

This book gathers the latest work on the role of uncertainty in managerial and organizational 

cognition and decision making. International contributors bring perspectives from information 

technology, economics, strategic communications, and management. There is special 

focus on heuristics, or frameworks and models for decision making, especially dialogue 

frames. Ideas discussed include the role of intuition in decision making, managerial 

biases, and strategic change. 
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Understanding enterprise: entrepreneurs and small business – 5th ed. - Bridge, Simon | O'Neill, Ken. 
– London: Palgrave, 2018 
Call No- 338.04 BRI               Acc. No.: 2856 
 

This comprehensive guide to the key facts, ideas, and theories about enterprise and 

entrepreneurship considers their relation to small business and discusses measures taken to 

promote them. The authors outline the importance of the small business sector and consider 

the cultural, political and economic influences on business growth. In the book a refreshingly 

perceptive approach to understanding and applying theory. It offers a critical introduction to 

enterprise in its broadest context, with particular emphasis on its application to entrepreneurs 

and small business. Divided into three parts, the course examines traditional approaches, new 

perspectives on the subject, and the success―or otherwise―of government policy.   

 

Understanding industry 4.0: AI, the internet of things, and the future of work / Sergi, Bruno S. | 
Popkova, Elena G. | Bogoviz, Aleksei V. | Litvinova, Tatiana N. – Bingley: Emerald, 2019  
Call No- 006.8 SER               Acc. No.: 2857 
 

This text looks to determine the most probable oncoming changes in key areas of the economy, 

to highlight the most important professions of the future, and to offer recommendations for 

their correct selection and successful mastering. Including sections on careers in education, 

medicine, R&D, and agriculture, among others, economics editors explore the vastly changing 

modern workplace and offer a guide to navigating through and adapting to this evolution. 

 

 

 
Walk away wealthy: the entrepreneur's exit-planning playbook / Tepper, Mark M. – Austin: 
Greenleaf Book Group Press, 2014 
Call No- 658.164 TEP               Acc. No.: 2858 
 

Author of this textbook shows you how to build a strong exit plan, an absolute requirement if 

you hope to get the full value from a sale. The twelve secrets debunk myths and deliver practical 

advice as he walks you through what most people don’t know (or refuse to believe) about the 

process of planning their exit. And although it’s best to start planning the exit as early as possible, 

the book also delivers advice for those who may have waited too long and feel lost in the face 

of a rapidly approaching sale.  

 
 

What's wrong with leadership? : improving leadership research and practice / Riggio, Ronald E., ed. 
- New York: Routledge, 2019 
Call No- 658.4092 WHA               Acc. No.: 2859 
 

This book seeks to draw attention to the limitations of extant work on leadership, and to provide 

suggestions for leadership practitioners and those who seek to develop leadership a way 

forward. Presenting chapters on topics ranging from research methodology, gender and cross-

cultural issues in leadership studies, and the role of the humanities in our understanding of 

leadership, the book represents a rigorous multidisciplinary collaboration. 
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Whistleblowing: toward a new theory / Kenny, Kate. – Cambridge: Harvard University Press, 2019 
Call No- 174.4 KEN                 Acc. No.: 2861 
 

Author has draws on the stories of whistle-blowers to explain why this is, and what must be 

done to protect those who have the courage to expose the truth. Despite their substantial 

contribution to society, whistle-blowers are considered martyrs more than heroes. When people 

expose serious wrongdoing in their organizations, they are often punished or ignored. Many end 

up isolated by colleagues, their professional careers destroyed. Introducing whistle-blowers 

from the United States, the United Kingdom, Switzerland, and Ireland working at companies like 

Wachovia, Halifax Bank of Scotland, and Countrywide-Bank of America, Whistleblowing suggests 

practices that would make it less perilous to hold the powerful to account and would leave us all better off. 

 

Wild thinking: 25 unconventional ideas to grow your brand and your business / Liddell, Nick 
 | Buchanan, Richard. – London: Kogan Page, 2019 
Call No- 658.827 LID               Acc. No.: 2862 
 

This text will provide readers with the confidence to run their business differently, through 

unique access to thinking from the most original organizations in business today. The most 

successful businesses in the world are singular in their goals, yet they express them in many 

different and creative ways, allowing them to own a space that's distinctly theirs. This book 

provides access to previously untold stories of how brand leaders at some of the most 

interesting global businesses solve their biggest challenges. 

 
Workplace of the future: the fourth industrial revolution, the precariat and the death of hierarchies 
/ Johannessen, Jon-Arild. - New York: Routledge, 2019 
Call No- 006.3 JOH               Acc. No.: 2864 
 

This book sets a chilling vision of how robots and artificial intelligence will completely disrupt 

and transform working life. The author contests that once the dust has settled from the Fourth 

Industrial Revolution, workplaces and professions will be unrecognizable and we will see the rise 

of a new social class: the precariat. We will live side by side with the 'working poor' – people 

who have several jobs, but still can’t make ends meet. There will be a small salaried elite 

consisting of innovation and knowledge workers. Slightly further into the future, there will be a 

major transformation in professional environments. Author also presents a typology for the 

precariat, the uncertain work that is created and develops a framework for the working poor, as well as for 

future innovation and knowledge workers, and sets out a new structure for the social hierarchy. 

 

You'll see this message when it is too late: the legal and economic aftermath of cybersecurity 
breaches / Wolff, Josephine. – Cambridge: MIT Press, 2018 
Call No- 364.168 WOL               Acc. No.: 3045 
 

Author describes a series of significant cybersecurity incidents between 2005 and 2015, mapping 

the entire life cycle of each breach in order to identify opportunities for defensive intervention. 

She outlines three types of motives underlying these attacks—financial gain, espionage, and 

public humiliation of the victims—that have remained consistent through a decade of 

cyberattacks, offers examples of each, and analyses the emergence of different attack patterns. 
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